INTERNATIONAL

S %
MACHINES, ACCESSORIES AND COMPONENTS FOR FOOTWEAR AND LEATHER GOODS } \/I I |—| ® | G |*¢ I

a‘%‘z

INDUSTRIE
CHIMICHE
FORESTALI

forestali@forestali.com

POWER

TOE PUFFS, COUNTERS
WATER AND SOLVENT BASED ADHESIVES
MADE IN ITALY SINCE 1918.

PR
" ’3 INDUSTRIE CHIMICHE FORESTALI s¢a

DURABOND .' MOREL

MILAND

=

Via Flli Kennedy, 75 - 20010 Marcallo con Casone (M) - ITALIA - Tel.(+39)-02-972141 - Fax. (+39)-02-97¢0158
www.forestali.com * forestali@forestali.com



www.forestali.com

PRODOTTI ALFA

RECYCLED BOND

A

ieather goods
fisole /sandals

labels

100%
NATURAL
RECYCLED
MADE IN ITALY

rodottialfa.it n Prodotti Alfa


www.prodottialfa.eu

r

Ve

MSELASTI

B.p.A.

SETTORE LASTRE STIGO

SELASTI S.p.A. - Via Cesare Battisti, 29/31 - 50065 Monteh
www.selasti.com [}

62,5% DI E.V.A. RICICLATO
62,5% OF RECYCLED E.V.A.

certificato secondo la normativa UNI EN 1SO 2016
certified according to UNI EN 1SO 14021:2016



www.selasti.com

summary

4

INTERNATIONAL
TECHNOLOGY
A

Direttore responsabile: Carlo Leoni
Direttore editoriale: Carlo Leoni
Fotografie: Matteo Galuzzi
Traduzioni in inglese: Adriano Donato
Stampa: Grafiche Europa Snc

Via Bodesine 37/a - 26012 Castelleone (Cr)

Abbonamenti e pubblicita:

EDITORIALE DI INFORMAZIONI SETTORIALI s.r.l.
20090 Trezzano S/N (MI] Italy

Via Leonardo da Vinci, 43

Tel.+39 02 48400645 - Fax +39 02 4454324
shoemachinery.com
shoemachineryweb.com

Anno XXXI - n. 4 e Periodico bimestrale

Spedizione in abbonamento postale

Autorizzazione del tribunale di Milano

n. 705 -30/12/1992

E vietata la riproduzione dei testi e delle immagini senza
preventiva autorizzazione.

The unauthorized reproduction of articles, drawings or
photographs is strictly prohibited.

POWER

.
TOE PUFFS, COCUNTERS
WATER AND SOLVENT BASED ADHESIVES
MADE IN ITALY SINCE 1918,
-

T
e

b v Qo

EéyS\

FRONT COVER

INDUSTRIE CHIMICHE
FORESTALI S.p.A.
Via Elli Kennedy, 75

20010 Marcallo con Casone (MI)

Tel. +39 02 972141
Fax. +39 02 9760158
www.forestali.com

simac

[¥&5  SEPTEMBER 2022 faning
LT MILAN tech

Assomac Servizi Srl
Via Matteotti 4/a, 27029
Vigevano (PV], Italy
Tel. +39 0381 78883
+39 0381 88602
office@assomac.it
assomac.it

forestali@forestali.com

Leather clothing fine, ties banned

Deri giyim iyi durumda, kravatta dugus 6

Export — Bag is the most popular product

ihracat — ganta en popidiler Uriin 10

The risk is the enterprises’ collapse

Risk isletmelerinin ¢okiisi 16

Russian have not perceived the sanctions yet

Rusya yaptirimlari henliz algilamadi 18

The Pandemic is still there, but there is some talk about sector recovery

Pandemi sirtyor, ancak sektoriin toparlanmasi beklentisi var 20

A step forward towards environmental sustainability

Cevresel surdurulebilirlige dogru bir adim 22

"Working in the footwear sector”

"Ayakkabi sektorinde calismak" 23

An event entirely dedicated to sneaker

Spor ayakkabilara 6zel bir etkinlik 24



. List of advertisers
FUTURMODA takes the field with its Web version :

FUTURMODA Web versiyonu ile sahaya ¢ikiyor 26 A
An unmissable appointment Abitalia 37
Kaciriimayacak bir randevu 27
' Assomac Back Cover
A good feedback from Italian brands c
italyan markalarindan olumlu geri dénisler 28
+ CT Point 49
Positive trend for "La Moda Italiana@Almaty” ! F
"La Moda ltaliana@Almaty" igin olumlu trend 29
i Fratelli Alberti 35
3,800 operators attended the event :
Etkinlige 3.800 operator katildi 30 i I
Dmaterian
Corium® - A next-generation material L
Corium® - Yeni nesil bir malzeme 32 Lamebo 53
Texon launches Reform 2.0 Luigi Carnevali 15
Texon, Reform 2.0'1 piyasaya sirdu 34 Lineapelle >¢
Technology and style ¢ M
Teknoloji ve stil 36 Main Group Technologies 9
New products and many investments ! MLM Mazzola 33
Yeni (irinler ve birgok yatirim 38 N
The most recent New Step 45
En yeniler 30 o}
) TECHNOLOGY ' Omac 55
Introduced new tools for cycle automation P
Otomasyon dongusu icin yeni araglar tanitildi 46 Prodotti Alfa 2
Glueless Shoe Lasting s
Yapigkansiz ayakkabi kaliplama 48 Sipol 47
Extended the line of 4.0 models )
. Selasti 3
4.0 serisi modelleri genisletildi 50 I
For the more challenging stitching
— i Tecnobi 31
Daha zorlu dikisler igin 52 | .
More quality and less consumption Tecnobiplast 63
Daha iyi kalite ve daha az tiketim 54 | o2 i
+ Texon 51

Everything under camera monitoring

Her sey kamera denetimi altinda 55

News in brief

Sirketler - (ilkeler 56




ltaly - Men's fashion export trend in 2021

Leather clothing fine,

yakin plan
pazarlar

p During 2021, Italian men's fash-
ion significantly changed its pace
in comparison to 2020. The data
provided by ISTAT, in fact, shows
a double-digit increase in exports
(+13.4%), for a total amount of
about 7.2 billion euro, and a pos-
itive trend for imports, which
reached 4.9 billion euro (+8.2%).
However, despite last year’s fa-
vorable performance, men's fash-
ion did not manage to reach the
2019 turnover to which it lost

5.3% (a little less than 404 million
euro). More significant the gap in
imports: -13.4%, i.e. -?56 million
euro.

Both the EU and non-EU regions
prove to be decisive for Made in It-
aly production, with a percentage
of +22.2% and +7.1%, respectively.
The EU market covers 45.1% of the
total sector exports, while the non-
EU one is the largest "buyer”, ab-
sorbing 54.9% of the total export-
ed. Furthermore, 45.3% of men's

ITALYA - 2021DE ERKEK MODASII4RACAT TRENDI
DERi GIYIM Y] DURUMDA, KRAVATTA DUSUS

) 2021'de ftalyan erkek modasi
temposunu 2020'ye kiyasla 6nem-
li olciide degistirdi. ISTAT tara-
findan  saglanan weriler, ihra-
catta toplamda yaklasik 7,2 mil-
yar avro ile ¢ift haneli bir artis
(+13.4) ile ithalatta 4,9 milyar
avroya (+%8,2) ulasan olumiu
bir egilimi kaydediyor. Ancak ge-
cen yilki olumlu performansina
ragmen erkek modasi (404 mil-
yon avrodan biraz daha az bir
deger ile) %5,3 artis kaybettigi
2019 cirosuna ulasamads. Itha-

lattaki fark daha da dikkat cekici:
~%13,4, yani -756 milyon avro.

Hem AB hem de AB dist bilgeler,
swrasiyla +%22,2 ve +%7,1Tik bir
yiizdeyle Made in Ifaly iiretimi
igin belirleyici etkenler olduklari-
n1 kanmitladilar. AB pazari, top-
lam sektor ihracatinin %45,1'ini
karsilarken,  toplam  ihracatin
%54,9'unu emen AB dist pazar,
en biiyiik "alc” konumunda. Ay-
rica, tilkeye giren erkek modasinin
%45,3% AB pazarindan gelirken,
AB dis1 pazar toplam alimlarin

fashion entering the country
comes from the EU market, while
the non-EU one delivers 54.7% of
total purchases abroad. For mens-
wear, Switzerland (+15.1%] is con-
firmed as a logistic-commercial
hub for the sector main luxury
brands and the first Italy’s refer-
ence market: in fact, it absorbs
12.2% of the sector exports. Ger-
many with 11.2% (+21.1%), and
France with 10.7% (+22.6%) follow.
China is in fourth position among
the destination markets, surpass-
ing the USA, by virtue of a very sus-
tained average annual increase of
+58.8%, for a total amount of 523
million euro 7.3% of total purchas-
es). On the other hand, Hong Kong,
in tenth position, shows a decline
of 3.4% for Italian sector exports.
Exports to the USA, the fifth desti-
nation market, recorded a +12.5%
(about half a billion euro). Good
are also exports to Spain (+19.1%)
and South Korea (+22.9%). In con-
trast to the average figure, among
the top 15 "customers” of made in
Italy men's fashion, in addition to
Hong Kong, the United Kingdom
(-32.0%, 6.3% of the total] and Ja-

%54, 7 sini yurt disindan saglvyor.
Erkek giyimde sektor ihracatinin
%12.2'sini alan Lsvigre (+15.1),
ana liks markalar: icin lojis-
tik-ticaret merkezi ve fz‘a/ya'nm
ilk referans pazart oldugunu bir
kez daha kanitladi. Onu %11,2
(+21,1) ile Almanya wve %10,7
(+22,6) ile Fransa takip ediyor.
ABDYi gecerek hedef pazarlar
arasinda dordiincii siraya yerle-
sen Cin, toplam 523 milyon av-
roluk (toplam satin alisin %7.3 ')
ve yillhk %58.8Tik siirdiiriilebi-



ITALIAN MEN’S FASHION*: FOREIGN TRADE BY COUNTRY
(January-December 2021)

IMPORT EXPORT

Countries Millions |Change %| Share Countries Millions |Change %| Share
”””””””””””””””””””””””””””””” of origin of Euro % of destination of Euro %

Total 4,892 8.2 100 Total 7102 13.4 100

of which of which
ban (-6.6% below 300 million euro  UE 27 postBrexit | 2219 179 453 UE27postBrexit | 3234 | 222 451
of purchases) are declining. Ex. UE 27 post-Brexit | 2,674 14 54.¢7 Ex. UE 27 post-Brexit | 3,938 71 54.9
ET; l;;i‘] th;u;\l;';her[lir;ﬂ;% ][’up BEIE-l Top 15: suppliers Top 15: customers
gium (+33.9%), Poland (+60.2%), China 667 15 136 Switzerland ** 876 151 | 122
and Austria (+11.2%) show an in-  Bangladesh 507 1.2 11.8 Germany 801 21.1 11.2
crease. These countries account  France 422 22.5 8.6 France 765 22.6 10.7
for a percentage on total sales of  spain 324 28.0 6.6 China 523 58.8 73
1.8%t0 3.3%. Romania 298 | 51 61 USA 509 | 126 71
Beyond the substantial 2020's re- . iands 297 304 6.1 United Kingdom 451 320 6.3
bound for most destinations, with 3 7o 233 | 21 | 48  Spain 378 | 191 | 53
only a few exceptions, it is appro- -
priate to deal with more regular Belgium 208 275 43 Japan 267 -6.6 3.7
market conditions, i.e. the pre-pan- Germany 204 22.0 4.2 South Korea 259 229 3.6
demic situation. In this perspec- Turkey 202 204 4.1 Hong Kong 244 34 34
tive, there is a distinction between  Vietnam 117 8.1 24 Netherlands 235 1727 3.3
countries that have fully recovered  Albania 116 19.8 2.4 Russia 155 3.8 2.2
from the aftermath of the Covid-19  portugal 111 26.0 2.3 Belgium 135 33.9 19
pandemic and markets that have  ampodia 108 | 156 | 22  Poland 133 | 602 | 19
not yet managed 1o fill that gap.  pyisean 108 | 128 | 22 Austia 27 | 112 | 18

In fact, the first four markets have
effectively covered the losses due
to the negative economic situa-
tion of 2020 and have also exceed-
ed the levels of 2019: Switzerland
by +6.7%, Germany by +9.5%, and
France by +6.6%. China has a vari-
ation of even +50.0% compared to
2019, which translates into over
170 million euro. Two years ago,
China was in eighth position, be-
hind Hong Kong. A sign plus com-

lir bir artisa sahip. Buna karsi-
lik, onuncu sirada yer alan Hong
Kong, ftal_yan sektori ihracatinda
%3,4 lik bir diisiis gosterdi. Besin-
ci hedef pazar olan ABD'ye yapr-
lan ihracat, +%12,5 (yakla;zk ya-
rim milyar avro) kaydetti. fspan—
ya'ya (%+19.1) ve Giiney Kore'ye
(+%22.9) yapilan ibracatlar da
iyi durumda. Ortalama rakam-
la tezat halinde olarak, Made in
Italy modamin ilk 15 miisteri-
si arasinda yer alan Hong Kong,
Birlesik Krallhk (-%32,0, topla-
min %6,3%) ve Japonya (-%6,6
ile 300 milyon avronun altinda)
diisiis gosterdi.

Son olarak, Hollanda (+%17,7),
Rusya (+3,8%), Belgika (+9%33,9),

pared to 2019 also for South Korea
(+31.9%). On the contrary — de-
spite the good results of 2021 —the
USA (-20.1%) and Spain (-13.3%] re-
main below the pre-pandemic lev-
els: approximately -128 million
euro for the USA and -58 million
euro for Spain. Russia itself record-
ed a decline of 11.4% compared
to 2019 (almost 20 million euro

Polonya (+60,2%) ve Avusturya
(+11,2%) da artis gisteren dilkeler
arasinda. Bu iilkeler toplam satis-
larin %1,8 ila %3,3 ik bir yizde-
sini olusturuyor.

Sadece birkag istisna disinda, cogu
hedef iilke icin 2020'de yasanan
onemli toparlanmanin otesinde,
daha diizenli piyasa kosullarin-
dan, yani pandemsi oncesi durum-
dan bahsetmek miimkiin. Bu pers-
pektife gore, Covid-19 pandemi-
sinin ardindan tamamen topar-
lanan dilkeler ile heniiz bu boslu-
gu doldurmay: basaramayan pa-
zarlar arasinda bir ayrim goze
carpryor. 1k dort pazar 2020'nin
olumsuz ekonomik durumundan
kaynaklanan kayiplar: etkin bir

less in absolute value). The Eng-
lish market is of greater concern
to Italian companies: the decline in
2021, which follows that of 2020,
sees exports down by 46.5% com-
pared to sales in 2019 (about 393
euro million less). Japan recorded
a -18.3% (almost 60 million euro
less). With regard to imports, Chi-
na remained slightly down (-1.5%)

sekilde telafi etmeyi basarmak-
la kalmayip, 2019 seviyelerini
de asti: Iwipre +%6,7, Alman-
ya +%9,5 ve Fransa +%6,6. (in,
2019'a kuyasla +%50.0Tik bir de-
gisime sahip - bu da 170 milyon
avronun tzerinde bir rakama
karsilik geliyor. T#i yil énce Cin,
Hong Kong'un arkasinda sekizin-
ci siradaydr. 2019 'a kiyasla yiikse-
liste olan iilkeler arasinda Giiney
Kore de var (+%31,9).

Buna karsihk - 2021'in olum-
lu sonuglarina ragmen - ABD
(-20.1%) ve Ispanya (-13.3%)
pandemi oncesi seviyelerin altin-
da kaldi: ABD yaklasik ~128 mil-
yon avro ve fspanya -58 milyon
avroluk diisiis kaydetti. Rusya da

Source: Confindustria Moda
on ISTAT data
(*) The aggregate includes junior

products

(**] To be considered primarily
logistic and commercial hub.

International
Technology

May
2022



Source: Confindustria Moda
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FOREIGN TRADE BY PRODUCT LINE
(January-December 2021)
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clothing

in the period January to December
2021, although it covered 13.6%
of the sector's total. In second
place, Bangladesh shows a mod-
est increase of about +1.2%. The
increases in imports from France
(+22.5%) and Spain (+28.0%) are
indeed more sustained, as well as
from the Netherlands (+30.4%)
and Belgium (+27.5%), which are
the entry ports of Asian goods. Ro-
mania is down by -5.1%. Very posi-
tive dynamics also involve Germa-
ny and Turkey, both up +20.0%.

Analysing the data of men's fash-

2019a kryasla %11,4lik bir dii-
st kaydetti (mutlak degerde ne-
redeyse 20 milyon avroluk diisiis
50z konusu).

fngiliz pazari, I'mlyan sirketleri
igin gittikee daha biiyiik bir endi-
se kaynagi haline gelmis durumda:
2020Yi takip eden 2021 'deki dii-
siis, ihracatin 2019 daki satislara
kyyasla (yaklasik 393 milyon av-
roya tekabiil eden) %46,5 oranin-
da dustigiinii gosteriyor. Japonya
-%18,3 (neredeyse 60 milyon av-
roluk diisiis) kaydetti. Ithalatta,
Cin, sektor toplaminin %13, 6 sin1
kaplamasina ragmen Ocak-Ara-
hk 2021 doneminde hafif bir dii-
stis (-%1.5) gosterdi. Tkinci sira-
da gelen, Banglades yaklasik +%

ion trade by product and no long-
er by country, we can see an ex-
cellent performance of exter
nal knitwear exports, increasing
by +23.1% on an annual basis,
and, albeit on very lower figures,
of leather clothing (+23.2%). Ex-
ports of ready-made clothing grew
by +7.2%, that of shirts by +5.2%.
Foreign sales of ties remain in de-
cline, down by -13.6% on an annu-
al basis. When compared with the
year 2019, exports of knitwear and
leather are higher, the former by
+7.3%, the latter by +2.9%. Instead,

1,2Tik miitevaz bir artisa sahip.
Asya mallarinin giris limanlar:
olan Hollanda (+%30,4) ve Bel-
cika'min (+%27,5) yani sira Fran-
sadan (+%22,5) ve Ispanya'dan
(+28,0%) yapilan ithalat artis-
lary gercekten daha giiven wverici
bir tabloya isaret ediyor. Roman-
ya-%5.1 diistii. Cok olumlu dina-
mikler de var: Almanya ve Tiirki-
ye +%20.0 arts gosterdi.

Erkek modasi ticareti wverilerini
litke bazinda degil de, iiriin ba-
inda analiz ettigimizde, yillik
bazda +%23,1 oraninda artis gos-
teren dis triko giyim ibracatinin
ve daha diisiik rakamlarla da olsa
deri giyimin iyi bir performans
gosterdigini  soylemek  miimkiin.

Knitwear ~ Shirts Ties

Leather  Total
clothing

the other three product categories
that make up men's fashion are
even lower: the export of clothing
by -11.6%, the export of shirts by
-19.2%, while the foreign sales of
ties by -50.5%.

With regard to imports, it is still
the knitwear to show the most
lively pace, equal to +18.4%, while
the ready-made clothing does not
go beyond +1.4%. The import of
leather clothing recorded a trend
of +9.4%. On the contrary, imports
of shirts and ties both fell by -4.4%
and -25.3%, respectively. 4

Hazur giyim ibracatr %7,2, gom-
lek ihracati ise %5,2 artti. Kravat
satislar yillik bazda -%13,6 ile
diisiisiinii siirdiirdi. 2019 yily ile
karsilastirildiginda, triko ve deri
ihracatr daha iyi durumda: triko
%7,3, deri ise %2,9. Buna karsi-
hik, erkek modasini olusturan di-
ger tig diriin kategorisi daha da bii-
yiik diisiis gosterdi: giyim ihracaty
%-11,6, gomlek ihracatr %-19,2,
kravat satislar: ise -%50,5. I
halatta %18,4 ile en canly egilim
hala trikolarda goriiliirken, hazir
giyim ise Y%+1,4% gecmiyor. Deri
giyim ithalatr %9,4 lik bir trend
kaydetti. Buna karsilik, gomlek ve
kravat ithalati sirasiyla %-4,4 ve
%-25,3 oranminda diistii.
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Made in Italy leather goods — Recovery in 2021, but far from pre-Covid levels

Export — Bag is the most

) For the leather goods sector, the
year 2021 was also closed with a
positive trend in turnover (+25.7%
compared to 2020, based on com-
pany sample considered) and
production levels (+29%), but
with significant gaps compared to
the pre-pandemic situation (-17%
and -15%, respectively].

Driven by international luxury
brands, exports closed the year
with increases of around +20%

(reaching 9.5 billion euro and tak-
ing the trade balance back to over
6.5 billion euro], but are lower by
almost 10% compared to 2019.
Among the destinations, France
stands out (+29% in value over
the first 11 months of 2020 and
+12.5% over the past two years),
the USA (+62% and +10%, respec-
tively) and the three main Asian
markets (South Korea, China, and
Japan), all already well beyond

pre-Covid levels. Bags prove to be
the most exported item (covering
almost 2/3 of sales, in value) and
the one now closest to 2019 data
(-2.6%, thanks also to the +23%
recorded in 2021 ).

Domestic demand sees an ini-
tial recovery in purchases (re-
tail sales +19.4% over 2020): it
should be considered, though,
that domestic consumption had
dropped by 9.2% in 2019.

ITALYA'DA RETILEN DERI GRUNLER - 2021°DE COVID ONCESI SEVIYELERIN GERISINDE TOPARLANMA
IHRACAT — CANTA EN POPULER URUN

D Deri diriinleri sektorii icin 2021
yily, ciroda (incelenen sirket Grnegi-
ne gore 2020'ye kiyasla +%25,7) ve
siretim seviyelerinde (+%29) olum-
lu bir egilimle, ancak pre-pandemik
duruma kiyasla 6nemli eksikliklerle
(siraswyla %-17 ve %-15) sona erdi.
Uluslararas: liiks markalar tarafin-
dan yonlendirilen ihracat, yilr (9,5
milyar avroya ulasarak ve ticaret
dengesini 6,5 milyar avronun iize-
rine ¢ikararak) yaklasik +%20 ar-
tisla ancak 2019 'a kiyasla neredey-
se %10 daha diisiik bir seviyede ka-
pattr. Fransa 2020'nin ilk 11 ayin-

da +%29 ve son iki yilda +%17,5 ile
dne grkarken, ABD (sirasiyla +%62
ve +9%10) ve dig ana Asya paza-
71 (Giiney Kore, (in ve Japonya),
Covid dncesi seviyelerin cok otesin-
de deger kaydettiler.

Canta en gok ibrag edilen iiriin ol-
dugunu kanitlarken (deger olarak
satiglarin neredeyse 2/3%ine kar-
sihk geliyor) su anda 2019 wveri-
lerine en yakin iiriin konumunda
(%-2,6, ayrica 2021'de kaydedilen
+9%23 ik oran sayesinde).

I talep, alimlarda baglangicta bir
toparlanma gosterds (perakende sa-

tislar 2020%e gore +%19,4). An-
cak, i¢ tiketimin 2019da %9,2
diistiigiinii dikkate almak gerek.
Confindustria Moda tarafindan
gerceklestirilen ankete gore, gorii-
stilen gsirket orneklemi baz aln-
diginda, deri iirinleri sirketleri
Ekim-Arahk 2020 dénemine gore
ortalama +%25 ciro artise goster-
di: Ornek girketlerin yaris1 2021
%+20’i asan artiglarla  kapatty,
bunlarin %1651 ise +%10 ile +%20
arasinda bir gelir degisikligi kay-
detti.

Ancak, iyilesmeye giden yol hala



ITALIAN LEATHER GOODS

SECTOR FACTSHEET - YEAR 2021 (PRECASTS)

Preliminarg var.% var.%
YEAR 2020 YEAR 2021 21/20 | 21/19 (preCovid)
Billion euros Billion euros
5.95 74 | +257 | 169 |
Export 7.88 9.49 +20.6 -9.2
Import 2.58 2.83 +9.8 -13.0
Trade balance 5.30 6.67 +25.8 -72.5
Industrial production +28.8 150
(Istat index referred to the item Ateco CB1512; data corrected for calendar effects)
Italian market: value of retail sales +194 92
(Istat index referred to "Leather and travel items + footwear"; raw data) ’ ’
Preliminary var%
YEAR 2020 YEAR 2021 21/20 preliminary estimates;
No. of Companies 4,283 4,149 -3.1|  basedin Italy;
No. of employees 34,110 32,982 -3.3

Based on the sample of compa-
nies interviewed, a survey car-
ried out by Confindustria Moda
underlines that the leather goods
companies showed an average in-
crease in turnover of +25% com-
pared to the period October-De-
cember 2020: half of the sample
companies closed 2021 with in-
creases exceeding +20%, while
16% of them recorded a +10% to

zorluklarla dolu; anket, oniimiiz-
deki aylarda sonuglar: etkileyebile-
cek birkag faktore de isaret ediyor -
ilk olarak, hammadde fiyatlarinda-
ki artis (10 girisimciden 9'u tara-
Sfindan toparlanmanin éniinde bir
engel olarak rapor edildi). Panelin
%68ine gore fiyatlar yiksek sevi-
yelerde kaldr ve son haflalarda her-
hangi bir diisiis gostermedi. Buna
ek olarak, mevcut veya gelecekte-
ki uluslararas: seyahat kisitlama-
lart katilmeilarin %68 tarafin-
dan endise verici bulunuyor, ener-
Ji fiyatlarindaki artis sorunlarimin
da katilimcilarin %611 tarafindan
alty ¢izildi. Bu kritik noktalara ek
olarak, Rusya ve Ukrayna krizinin

diinya ¢apindaki sonuglar: da dik-

+20% revenue change”. However,
the road to recovery is still chal-
lenging; in fact, the survey indi-
cated several factors that could
impact the company results in
the coming months - first, the raw
material price increase (reported
as an obstacle to recovery by 9
entrepreneurs out of 10]; prices
that according to 68% of the pan-
el have remained at high levels,

kate almmah. Yabanct turistlerin
satin alimlarwyla ilgili olarak bile
- 2021 de durum (tiiketim cokiisii-
niin yiiksek kaliteli iiriinleri sert bir
sekilde vurdugu) bir onceki yila gore
iyilesmis olsa da "normallige” doniis
ok uzak goriiniiyor.

Das talebe iliskin olarak, 2021'in
ilk 11 ayinda ibracat, 2020nin
ayni doneminde hem deger hem de
miktar olarak (kg olarak ifade edi-
len) +%20 iyilesme kaydetti. Yeni-
den ibracat da dahil olmak iizere
deri trtnleri, Ocak-Kasim 2020
doneminden (+%21,4) 1,5 milyar
avro fazla olan 8,68 milyar avro
tutarinda sinr otesinde satildi; an-
cak 2019 ile karsilastirildiginda
%9,5Tik bir disiis goriliiyor. Ki-

*Notes: - Revised 2020 data; 2021 data: provisional
- Turnover = estimate relating only to companies

- Export and Import = 12-month estimates and
projections based on available ISTAT data;

- Export = inclusive of pure marketing operations (re-
exports), as well as of the production carried out in

Italy for companies based abroad;

- Companies / Employees = Confindustria Moda /
Assopellettieri estimates on Infocamere-Movimprese

trends (item Ateco 1512).

By the Centro Studi Confindustria Moda

for Assopellettieri, February 2022

showing no reduction in recent
weeks. Then the existing or future
international travel restrictions
(feared by 68% of respondents)
and the energy price increase is-

logram bazinda ise gecen yila gore
artis oldu (%+20,3, 2019 ile fark
ise =%3,5).

Centro Studi di  Confindustria
Moda tarafindan  gerceklestirilen
12 ayhk tahminler, nihai veriler-
de ilk 11 aya kuyasla cok az degi-
siklik gosteriyor: tiim yil, deger ola-
rak %20,6 hik (yaklasik 9,5 milyar
euro) ibracat artisryla kapanacak.
Tek tek dgelerin ayrintisina inecek
olursak, cantalar agik ara en cok ih-
rag edilen dirin tiri ve dis ciroda
%66 'nin biraz altinda bir insidans
vardar.

"Seyahat ve deri esya” kalemleri igin
sanayi diretim endeksi (Istat), 2020
yihma gore +%28,8 artis gosteriyor.
Yeni  baslangy,  Confindustria
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sues (indicated by 61%). In addi-
tion to these critical points, the
worldwide consequences of the
Russia and Ukraine crises is to be
considered.

For the "Travel and leather goods”
items, the industrial production
index (Istat) shows an increase
of +28.8% compared to 2020.

The restart is also corroborated
by a survey carried out by Con-
findustria Moda; over 80% of the
panel experienced a return to
the growth in volumes produced
in 2021, although such growth is
still often absolutely partial.

As regards the domestic con-
sumption, the Istat cumulative in-
dex relating to the value of retail
sales of leather goods and foot-
wear shows, with reference to the
whole year, a +19.4% over the pe-
riod January-December 2020, re-
maining, though, -9.2% below the
levels of 2019. After a not par-
ticularly brilliant third quarter
(+6.7%), the index registered a
+26.8% in the last part of the year
(which was comparing with 2020
months featured by the restric-
tive measures of the second pan-
demic wave], reaching almost the
value of the two past years.

Even with regard to purchases

Moda tarafindan  yiiritilen bir
anketle de dogrulandy; panelin
%80'inden fazlas, 2021'de iireti-
len hacimlerdeki biiyiimeye geri do-
niis yasads, ancak bu biiyiime hala
kismi.

I titketime iliskin olarak, deri diriin
ve ayakkab: perakende satis degeri-
ne iliskin Istat kiimiilatif endeksi,
tiim yil baz ahndiginda Ocak-A-
ralik 2020 doneminde +%19,4 ik
bir artrs gosterirken, 2019 seviyele-
rinin %-9,2 oranminda altinda kal-
d. Pek parlak olmayan bir tigiincii
ceyregin (+966.7) ardindan endeks
yihn son boliimiinde (ikinci pande-
mi dalgasinin kisitlayict onlemleri-
nin sirdigi 2020 aylarwyla karsi-
lastirildhginda) +%26.8 oraninda

by foreign tourists — although in
2021 the situation improved com-
pared to the previous year (dur-
ing which the consumption col-
lapse hit high-end products hard),
the return to "normality” appears
to be very much remote.

As regards foreign demand, in the
first 11 months of 2021, exports
recorded recoveries of +20% over
the same period of 2020, both
in value and in quantities (ex-
pressed in KG). Leather goods,
including re-exports, were sold
across the border for an amount
of 8.68 billion euro, 1.5 billion euro
more than in the period January-
November 2020 (+21.4%); how-
ever, the comparison with 2019
shows a decline of 9.5%. In terms
of kilograms, where the increase
overlastyearwas +20.3%, the gap
with 2019 is instead -3.5%.

The 12-month projections carried
out by Centro Studi di Confindus-
tria Moda show few changes in the
final data compared to that of the
first 11 months: the whole year
should close with export growth
by 20.6% in value (approximately
9.5 billion euro).

Going into the detail of the individ-
ualitems, bags are by far the most
exported type of product, with an

artrs kaydederek, neredeyse son iki
yilin degerine ulasmas durumda.
Yabanct turistlerin satin almla-
reyla ilgili olarak bile, 2021 'de du-
rum (tiiketimde ¢okiisiin yiiksek ka-
liteli diriinleri sert bir sekilde vur-
dugu) bir onceki yila gore iyilesmis
olsa da, 'normallige” dniis cok uzak
goriniiyor.

Dy talebe iliskin olarak, 2021'in
ilk 11 aymnda ibracat, 2020'nin
ayni doneminde hem deger hem de
(kg olarak ifade edilen) miktar ola-
rak +%20 oraninda iyilesme kay-
detti. Yeniden ihracat da dabhil ol-
mak tizere deri tirtinleri, Ocak-Ka-
sim 2020 doneminden 1,5 milyar
euro fazla olan 8,68 milyar avro
tutarinda daha fazla ibrag edildi

incidence of just under 66% on for-
eign turnover.

Export reference markets

For most of the destinations, the
top 25 highlights recoveries in
value close to, or greater than
+20% over 2020. After last year's
setback, four countries alone
registered a new decline: United
Kingdom (-31.6%, which has lost
one position and is now the 9th
outlet market); the Netherlands
(-11.6%); Romania (-19%, which is
growing however in terms of KGJ;
and Macao (-4.6%).

Positive indeed (also in compari-
son with the pre-pandemic situ-
ation) were the trends in exports
towards France — which recorded
a +29% in value over 2020 and a
+17.5% over 2019), on which the
component of outsourcing for lux-
ury multinationals was relevant —
China (+44% compared to 2020
and +42% compared to 2019),
and the South Korean market (in-
creases of more than 20% in value
both in 2020 and in 2019).

In the feat of the latter two coun-
tries — main outlets in the Far
East region — a decisive role was
played by luxury brands, as also
shown by the significant increas-

(+%21,4); ancak 2019 ile karsilas-
tirildiginda %9,5'lik bir disiis go-
riiliiyor. Kilogram bazinda ise ge-
cen yula gore %+20,3 oraninda ar-
t15 oldugu halde 2019 ile olan fark
~%3,5 seviyesinde.

Centro Studi di  Confindustria
Moda tarafindan  gerceklestirilen
12 ayhk tahminler, nihai veriler-
de ilk 11 aya kiyasla cok az degisik-
lik gosteriyor: tiim yuln, deger ola-
rak 9%20,6 hik (yaklasik 9,5 milyar
avro) ihracat artisiyla kapanmas:
bekleniyor.

Tek tek ogelerin ayrintisina ine-
cek olursak, cantalar dis ciroda
%66'mn biraz altinda bir insidans
ile agik ara en cok ihrag edilen iiriin
LU,



es in average prices per KG (+11%
over 2020 for China and +17 % for
South Korea), which are already
very high.

The European Union partners (27
countries, post Brexit), in addi-
tion to presenting an increase of
+22% in value over 2020, have
already exceeded, both in value
and in KG, the 2019 levels. Apart
France, the results of Germany
(first customer for quantity) and
Poland stand out.

Among non-EU markets — which
remain -13% below 2019 levels, al-
though increasing overall by 21%
in value over 2020 — the first in-
teresting signs of recovery came
from Russia (+44%), but this situ-
ation is destined for changes not
favorable indeed for Made in Ita-
ly exports. The USA also did well
(+62% in value over the first 11
months of 2020) - apparently fa-
cilitated by the end of the tariff
war with the EU, which risked in-
volving, as an American retali-
ation, leather goods and other
fashion sectors, as well — and the
Japan (+30%), with which the EU
signed an economic partnership
agreement in 2019.

Exports to Switzerland, traditional
logistics-distribution hub, and top

Thracat referans pazarlar

Hedef iilkelerin cogunda, ilk 25,
2020%e gore +%20 oraninda dege-
re yakin veya daha yiiksek degerker-
de iyilesme goze carpryor. Gegen yil-
ki gerilemeden sonra, yalnizca dort
iilke yeni diisiisler kaydetti: Birlesik
Krallik (-%31,6 ile bir sira diiserek
9. ihrag pazarina geriled;); Hollan-
da (%-11,6); Romanya (%-19, an-
cak kg bazinda biiyiiyor); ve Makao
(%-4,6).

Fransaya yonelik (2020%e gore
+9%29 ve 2019'a gore +%17.5 deger
kaydeden) ibracat trendleri pande-
mi ncesi duruma kiyasla da ger-
cekten de olumlu. Bu rakamlarin
icinde liiks cok uluslu sirketler icin
dis kaynak kullanimi onemli bir

ITALIAN LEATHER GOODS COMMERCIAL EXCHANGE FIRST 11 MONTHS 2021
comparison with the same period of the previous year and with
the pre-pandemic levels of January-November 2019

EXPORT Value Quantity Average price
(Millions of euros) (Millions of KG) EUR/KG
First 11 months 2019 9,594.10 60.2 159.26
First 11 months 2020 7,152.63 483 14799
First 11 months 2021 8,680.03 58.2 149.24
Var% 2021 on 2020 21.4% 20.3% 0.8%
Var% 2021 on 2019 -9.5% -3.5% -6.3%
IMPORT Value Quantity Average price
(Millions of euros) |  (Millions of KG) EUR/KG
First 11 months 2019 2,994.61 133.0 22.52
First 11 months 2020 2,355.80 98.7 23.86
First 11 months 2021 2,562.26 108.5 23.60
Var% 2021 on 2020 8.8% 9.9% -1.1%
Var% 2021 on 2019 14.4% -18.4% 4.8%

TRADE
BALANCE

Value

[Millions of euros)

10000

bilesendi — Cinde 2020'ye kiyas-
la +%44 ve 2019a kiyasla +%42
artss ile ve Giiney Kore pazarinda
hem 2020'de hem de 2019 'da %20
den fazla deger artis: goriildii.
Uzak Dogu bilgesindeki ana satis
noktalar: olan son iki dilkenin ba-
sarisinda, kilogram basina (zaten
¢ok yiiksek olan) ortalama fiyatlar-
daki onemli artislarin da gosterdigi
gibi, liiks markalar belirleyici bir rol
oynady (2020'de Cin igin +%11 ve
Giiney Kore igin +%17).

Avrupa Birligi ortaklar: (Brexit
sonrast 27 iilke), 2020%e gore
+9622Tik bir deger artist kaydetme-
nin yani sira, hem deger hem de kg
olarak 2019 seviyelerini ast1. Fran-
sa’ya ek olarak (miktar agisinda bir

11m2019 11m2020

numara olan) Almanya ve Polon-
ya'nin sonuglar: éne cikyor.

2019 seviyelerinin %13 altinda
kalan, ancak 2020ye gore toplam
degerde %21 artis gosteren AB dist
pazarlar arasinda, ilk ilging topar-
lanma isaretleri Rusyadan geldi
(+%44), ancak bu durum Made in
taly ibracatlar icin olumlu olma-
yan degisiklikleri beraberinde ge-
tiriyor.

ABD de (2020'nin ilk 11 ayinda
deger olarak +%62 artisla) iyi bir
dinem gecirdi — goriiniise gore bu
durumu olumlu etkileyen faktor-
lerden biri AB ile tarife savasinin
sona ermesi oldu. Ayrica ABnin
2019da ckonomik ortaklk anlas-
mast imzaladigs Japonya (+%30)

Exchange in millions of euros

M EXPORT M IMPORT

First 11 months 2019 6,599.48 7500

First 11 months 2020 4,796.884

First 11 months 2021 6,1172.77 e

Var% 2021 on 2020 27.5% 2500

Var% 2021 on 2019 -7.3% I I
0

11m2021

Source: Centro Studi
Confindustria Moda
on ISTA data
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EXPORTS: INCIDENCE OF PRODUCTS ON TOTAL VALUE, FIRST 11 MONTHS 2021

Belts
Small leather 6.8%
goods
16.2%

Bags
65.8%

KG (quotes 11m2021)

Leather
37.3%

yakin plan
pazarlar

destination in terms of value, al-
though growing by +17%, was well
below the 2019 values (-27.4%).

Imports

Purchases abroad of leather goods
recorded a +8.8% in value over
the first 11 months of 2020, with
+9.9% in quantity, however re-
maining far from the 2019 figures
(-14% in value and -18% in KG).
Just like in the third quarter, also
in October and November there
has been a strong increase in
shipments from China, by far the
largest supplier in quantity (cov-
ering 45%), which reduced the
contraction in KG by -1.1% over

arts gosterdi. Deger bazinda en
biiyiik hedef tilke ve geleneksel lojis-
tik dagitim merkezi olan fsviprej)e
ihracat, +%17 biiyiimeye ragmen
2019 degerlerinin (-9%27,4) olduk-
ca altinda kaldh.

Ithalat

Yurtdisi deri diriin alimlar, 2020
yilman ilk 11 ayinda, miktar ola-
rak +9%9.9 ve deger bazinda +%8.8
artrs kaydetti, ancak 2019 rakam-
larina (deger bazinda %-14 ve kg
olarak %-18) erisemed.

Uriincii ceyrekte oldugu gibi, Ekim
ve Kasim aylarinda da, miktar ba-
zinda agik ara en biiyiik fedarikei
olan (%45) Cin'den yapilan sevki-
yatlarda giiclii bir artss oldu ve bu

Other leather works
1.8%

Folders/Briefcases
3.0%

Suitecases and
travel items
6.4%

2020 (it was -22.8% in the first
half), with a +17.3% in value.

The trade balance

In the first 11 months, the pos-
itive balance was 6.12 billion
euro (with a recovery of +27.5%
over 2020); -7.3% compared to
the period January-November
2019. This result enabled leather
goods to go back in 5th place out
of the 99 product categories in-
cluded in the customs nomencla-
ture; it had dropped to 6th place
in the final balance of 2020 after
the very heavy decline suffered
by the trade balance last year
(-26.5%).

da kg'deki (ilk yarida -%22,8 olan)
daralmay: 2020'ye gore -%1.1 ora-
minda azalttr deger olarak +%17,3
art1s kaydedildi.

Ticaret bilancosu

I 11 ayda,  pozitif  bilango
(2020'e gore +%27,5'lik bir iyiles-
me ile) 6,12 milyar avroydu; 2019
Ocak-Kasim donemine gore diisiis
~%7.3 olarak kayda gecti. Bu so-
nug, deri drinlerin gimriik tari-
fesinde yer alan 99 diriin kategori-
sinde 5. siradaki yerine yeniden ka-
vusmasint saglady; gecen yul ticaret
bilangosunda yasanan cok agir dii-
stisiin (-%26,5) ardindan 6. siraya
diismiistii.

Value [quotes 11m2021)

Leather
67.8%

Source: Centro Studi Confindustria Moda on ISTA data

Business mortality and
employment status

The crisis induced by the Covid-19
pandemic definitely impacted
the data relating to the business
demographics. The balance be-
tween births and mortality was
closed in fact with -134 enterpris-
es, including industry and crafts.
As for employment, 2021 was
negative: preliminary estimates
based on chamber data indicate
a decrease of -3.3% in the number
of employees on the final balance
for 2020. 4

Is 6liimii ve istibdam durumu
Covid-19 pandemisinin neden ol-
dugu kriz, is demografisine iliskin
verileri kesinlikle etkiledi. Dogum
ve oliim arasindaki denge, sana-
yi ve Zanaat da dahil olmak tize-
re 134 isletmenin oliimii ile nokta-
landh.

Istibdama gelince, 2021 yulr olum-
suz. geti: oda verilerine dayanan
on tahminler, 2020 igin nihai bi-
langoda cahsan sayist agisindan
-%3,3 liik bir diisiise isaret ediyor.
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Italian tanners invoke ‘Supply chain solidarity’
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P During the last General Coun-
cil of UNIC (Association of Ital-
ian leather producers), the Presi-
dent, Fabrizio Nuti, took stock of
the sector state of the art, high-
lighting the importance of this
sector for the national econo-
my and, above all, the consist-

ent economic commitment of
this industry, which has always
been engaged on technological
and structural renewal. And such
commitment is at risk because
of raw material and energy cost
increases no longer under con-
trol — even before the Ukraine-

ITALYAN DERICILIK "TEDARIK ZINCIRi DAYANISMASI CAGRISINDA BULUNDU

RISK ISLETMELERININ COKUS(

» UNIC'in (Italyan deri iiretici-
leri Dernegi) son genel konseyi si-
rasinda sektoriin en son durumu-
nu degerlendiren Baskan Fabri-
zio Nuti, sektorin ulusal ekono-
mi igin dnemini ve her zaman
teknolojik ve yapisal yenilenme
ile ugrasan endiistrinin her sey-
den ote tutarl olan ekonomik ta-
ahhidiinii vurgulads. Bu taah-
hiit, hammadde ve enerji maliyet
artislarimin Ukrayna-Rusya ca-
tismasindan once bile kontrol al-
tinda olmamast ve genel olarak
uluslararast piyasalar: etkileyen
mali kriz nedeniyle risk altinda.

Unutulmamasi gereken bir diger

Jfaktor de, son jeopolitik meselele-
rin bazi cografi bilgelerde halen
kontrol altina almamayan Co-
vid-19 pandemisinin yaratiig
sorunlara ekleniyor olusu.

ftalya da deri sektorii

Sektor, 2021 yilini yaklasik deger
bazinda %19 (toplam 4,2 mil-
yar avro) ve hacim olarak %11
biiyiime ile kapatti. Bu egilim,
pandemi oncesi satislarda yal-
nizca kismi bir iyilesmeyi sagla-
di. Ancak, bu yilin ilk ceyreginde
de kaydedilen bu olumlu perfor-

Russia conflict — and the finan-
cial crisis that is affecting inter-
national markets in general. Not
to be forgotten, in fact, is that the
recent geopolitical issues add to
those created by the Covid-19
pandemic, which in some geo-
graphical regions is still out of
control.

The leather industry in Italy

The sector closed 2021 with an
estimated growth of around 19%
invalue (fora total amount of 4.2
billion euro), and 11% in volume.
This trend enabled just a partial
recovery of pre-pandemic sales.
The good performance record-
ed also in the first quarter of the
current year, however, could be
jeopardized by the critical issues
emerged in recent weeks, with
slowdowns on orders and very
uncertain prospects for the main
product segments.

Overall, both the Russian-Ukrain-
ian conflict, with tensions on the
energy market, and the situation
in China — an essential player in
the international leather sector,

mans, son haftalarda ortaya ¢i-
kan kritik sorunlar, siparislerde-
ki yavaslama ve ana tirin seg-
mentlerdeki belirsiz beklentiler
nedeniyle tehlikeye girebilir.

Genel tabloda, hem enerji piya-
sasindaki  gerilimlerle  birlikte
Rusya-Ukrayna ¢atismast hem
de uluslararasi deri sektoriinde
onemli bir oyuncu olan Cin'in
pandemi nedeniyle anlasiimas:
zor olan durumu one ¢ikvyor.

Gaz we enerji maliyetlerindeki
ani artislara ve uluslararasi lo-
Jistik meselelere ek olarak, ham-
maddelerde ve hepsinden onem-
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whose substantial closure due
to the pandemic is an unknown
factor, difficult to read and under-
stand — weigh heavily.

In addition to the spikes in gas
and energy costs and the inter-
national logistics issues, there is
a strong and widespread concern
about the significant increases
in raw materials and, above all,
chemical products prices.

Italian tanners, alsoin light of the
increasingly high investments
made in terms of facilities, cus-
tomer services and improve-
ments in the different aspects of
sustainability, hope for solidarity
from the entire supply chain and
a commitment from the sectorin
maintaining an adequate selling
price. Otherwise, companies do
risk to collapse. 4

lisi kimyasal iiriin fiyatlarindaki
onemli artislar konusunda giicli
ve yaygin bir endise var.

jtalyan dericiler, tesislerin, miis-
teri hizmetleri ve siirdirilebi-
lirligin farkly yonlerindeki iyi-
lestirmeler agisindan giderek ar-
tan yiiksek yatirimlarin 151gin-
da, tim tedarik zincirinden da-
yanisma ve yeterli bir satis fiya-
timn korunmasina yonelik sek-
torden gelecek bir taahhiit umu-
yor. Aksi takdirde, sirketler cokme
riskiyle karsi karsiya.
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Russia — An Italy’s long-time partner country

RUSSIA

) Who makes the shoes Putin
wears? |s it a footwear company
in the immense country of over
17 million square kilometers - a
quarter in Europe and the rest in
Asia - orthe "Tsar’s" shoes are one
of the 256 million pairs [source,
worldfootwear.com] that have
been imported last year in the
Federation?

Indeed, until 2021, Russia was
among the top 10 shoe consum-
ers in the world with an import
share of 79% of the total. Statis-

RUSYA - ITALYA'NIN UZUN SURELI ORTAGI

N

tics have not yet recorded the
changes that occurred follow-
ing the start of Ukraine invasion,
on February 24th. However, the
declarations of the lItalian shoe
manufacturers attending in Mos-
cow the latest edition of Obuv Mir
Khozi — which ended at the end
of April 2022 — bear witness of
the local situation; they said that
the event did not look like that of
a country engaged in a war con-
flict, but rather of a country in
which business reflects the more

RUSYA YAPTIRIMLARI HENUZ ALGILAMADI

) Putinin giydigi ayakkabilar:
kim yapryor? "Car'in” ayakkabi-
lary, dortte biri Avrupa'da ve geri
kalant Asyada yer almak iizere
17 milyon kilometrekarelik de-
vasa bir tilke olan Rusyada faali-
yet gosteren bir ayakkabu sirketin-
den mi geliyor, yoksa federasyonda
gegen yil ithal edilen 256 milyon
¢iftten (kaynak, worldfootwear.
com) biri mi?

Rusya 2021 yilina kadar, toplam
ithalatin %79 luk pay: ile diinya-
min en biiyiik 10 ayakkab: tiike-
ticisi arasinda yer aldh. Istatistik-
ler, 24 Subat'ta Ukrayna isgalinin

baslamasinin  ardindan  meyda-
na gelen degisiklikleri heniiz kay-
detmedi. Ancak, Obuv Mir Kho-
zi'nin 2022 Nisan sonunda Mos-
kovada yapilan son etkinligine
katilan ftalyan ayakkab: iireti-
cilerinin  agitklamalar:  bolgede-
ki duruma tamkhk eder nitelik-
te: etkinligin savas halinde bir iil-
kede gerceklesmise benzemedigini,
daha ziyade diinyada uluslararas
diizeyde siiregiden daha genel ih-
tiyat ve belirsizlik iklimini yan-
sitan bir iilkede yapilmis gibi go-
riindiigiinii séyliyorlar.

Avrupa'min Rusya’ya wyguladi-

general climate of caution and
uncertainty existing at the inter-
national level.

The sanctions imposed by Europe
to Russia do not exclude footwear
and leather goods priced less
than USD 300, which are almost
all Russianimports. Italy, the first
major supplier of quality shoes to
Russia, exports to the Federation
at an average price of about USD
130 (China average export price
to Russia is USD 8.6; Vietnam av-
erage price is USD 19].

g1 yaptirimlar, neredeyse Rus-
yamn ithalatimin tamami olan
300 ABD dolarimin altindaki
ayakkabr ve deri esyalarini kap-
sam dis1 birakmayor. Rusya'nin ilk
biiyiik kaliteli ayakkab: tedarikei-
51 olan ftalya, federasyona ortala-
ma 130 USD fiyatla ihracat yap-
makta (Cin'in Rusya'ya ortalama
ihracat fiyatr 8,6 ABD Dolari;
Vietnamdan gelen ayakkabilarda
ortalama fiyat 19 ABD Dolaru).
Batily tedarikeiler Rus bankacilik
sisteminin Swift den silinmesinin
ardindan odeme sisteminin artik
daha karmasik oldugundan sika-



Western suppliers, though, have
been complaining that the pay-
ment system is now more com-
plicated after the deletion of the
Russian banking system from
Swift. The table published gives
a good idea of how much the Rus-
sian Federation imports from
abroad into the leather-footwear-
clothing industrial system. As
many as 12,798 million dollars,

RUSSIA 2021
(million of USD)

Raw and tanned

of which 4,814 in the leather-foot-
wear sector and 7,976 in the cloth-
ing one. Imports have been stead-
ily increasing until last year and
the 2021 data not only exceeds
2020 Covid’s year, but is also
higher than that of 2019 and pre-
vious years.

As for footwear imports, 50% is
plastic-rubber shoes, 29% tex-
tile shoes, 19% leather shoes, 1%

IMPORT

50.9
Of wich: Italy 11; India 10.2;

waterproof, and 1% other types
of footwear. What is new to be re-
corded is that the challenging in-
ternational climate due to the Rus-
sian invasion of Ukraine seems
boosting local medium and low-
priced productions, which appar-
ently are growing. It is still too
early, though, to get feedback
and, above all, we must see how
the situation will evolve. {

EXPORT

78.9

Of wich: Bielorussia 20.2;

Italy 344; Bielorussia 169;
Indonesia 139 etc.

leather Bielorussia 8.7; Turkey 6.5 etc. falia 18'7; Spagna 13.2;
Cina 12 etc.
S 0f wich Bie?lirussia 24,
Leather goods Of wich China 557; Italy 194, '
. . Kazakhstan 20; France 4.7,
France 67; India 47; Vietnam 45 etc. .
Ucraina 4.4 etc.
3,650 254
Of wich China 2,000; Vietham 387; Of wich Bielorussia 98;
Footwear

Ucraina 4.4 etc.

Kazakhstan 20; France 4.7;

Footwear and leather

7.5
Of wich Italiy 4.6; China 1.2;

0.2
Of wich Bielorussia 0.9;

machines Turkey 0.7; Germany 0.2 etc Uzbekistan 0.8; Ucraina 0.2
4,005 317
Clothing and Of wich China 1,164; Bangladesh Of wich Bielorussia 125; Infernational
accessories (knitted) | 669; Uzbekistan 340; Turkey 326; | Kazakhstan 118; Ucraina 25; Technology

Italy 244 etc. Armenia 12; etc.
Clothing and 3,931 0f wich B'2|96 111,
accessories Of wich China 1,424; Bangladesh WICh BISIOrUSSIa 425

Kazakhstan 110; Ucraina 11;

(not-knitted) 483; Italy 320; Vietnam 296 etc.

Italy 4.8 etc.

yet ediyorlar. Yayinlanan tablo,
Rusya Federasyonu'nun deri-a-
yakkabi-giyim  sanayi  sistemi-
ne yurt disindan ne kadar ithalat
yaptigr konusunda iyi bir fikir ve-
riyor: 4.814't deri-ayakkab: sek-
toriinde ve 7.976's1 giyim sekto-
riinde olmak tizere 12.798 milyon
Dolar kadar. Ithalat gecen yila ka-
dar istikrarh bir sekilde artmak-

ta. 2021 verileri sadece Covid yilt
2020%i gecmekle kalmuyor, aymi
zamanda 2019 ve onceki yillar-
dan da yiiksek.

Ayakkabt ithalatinin %505i plas-
tik-kauguk ayakkabr, %29’u teks-
til ayakkabi, %19'u deri ayakkabs,
W1’i su gecirmez ve %1’i de diger
ayakkab: tiirlerinden olusmakta.
Kaydedilmesi  gereken yeni  bir

verl, Rusyanin Ukrayna'yr isga-
linden kaynaklanan zorlu ulusla-
rarasy iklimin, biiyiimekte oldugu
anlasilan yerel orta ve diisiik fi-
yath diretimleri artirtyor gibi go-
riiniiyor olusu. Yine de geri bildi-
rimler igin heniiz cok erken ve her
seyden once durumun nasil gelise-
cegini gormemiz gerekiyor.

May
2022
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MEXICO - The ninth world producer and third exporter by price range

The Pandemic is still there,

but there 1s some talk about

Guanajuato

-

) Within the leather-footwear sec-
tor, Mexico has never been a mar-
ginal country; the ninth world pro-
ducer (165 million pairs per year),
it ranks third for the average val-
ue of the selling price abroad (USD
27.5) and is preceded only by It-
aly and Portugal. In turn, Mexi-
co precedes countries such as
Spain, Cambodia, Vietnam, and
Indonesia.

Moreover, according to the World
Footwear Yearbook published by

sector recovery

MEXICO

the Portuguese Footwear Asso-
ciation, Mexico is in first place in
terms of the average price of foot-
wear exported to the United States,
followed by the Dominican Repub-
lic (USD 25.12); then the following
countries follow: Chile, average
export price USD 17.09; Panama,
USD 16.32; Canada, USD 14.36;
USA, USD 12.48; Peru, USD 12.26;
Colombia, USD 11.88; Brazil, USD
¢7.02; and Ecuador, USD 3.07.

After the huge crisis due to the

FIYAT ARALIGINDA DUNYANIN DOKUZ NUMARALI IRETICISi VE O NUMARALIIHRACATSI
PANDEMi SURUYOR, ANCAK SEKTORUN TOPLANMASI BEKLENTISI VAR

D Deri ve ayakkabr sektiriinde
Meksika highir zaman kiyida ki-
sede kalan bir iilke olmady; (_yz/da
165 milyon cift ile) diinyada dokuz
numaraly tiretici olan dilke, yurtdi-
sindaki ortalama satis fiyat dege-
7i agisindan (27,5 USD ile) tictin-
cii sirada. Meksikanin oniinde yal-
mizea Italya ve Portekiz yer alr-
ken, ilke fspanya, Kambogya, Viet-
nam ve Endonezya gibi iilkelerden
de once geliyor.

Ayrwca, Portekiz Ayakkabr Birli-
gi tarafindan yaymlanan Diinya

Ayakkabr Yilhgi'na gore, Amerika
Birlesik Devletlerine ihrag edilen
ayakkab: ortalama fiyati agisindan
Meksika ilk sirada yer ahirken, onu
(25,12 ABD Dolar: ile) Dominik
Cumburiyetinin ardindan asagi-
daki iilkeler takip ediyor: Ortala-
ma ihracat fiyat1 17.09 ABD Do-
lary olan Sili; 16.32 ABD Dolar:
ile Panama; 14.36 ABD Dolar:
ile Kanada; 12.48 ABD Dolar: ile
ABD; 12.26 ABD Dolar: ile Peru;
11.88 ABD Dolar: ile Kolombi-
ya; 7,02 ABD Dolar ile Brezilya;

pandemic, the most recent eco-
nomic indicators until 2020 for the
State of Guanajuato alone — which
has 4,000 footwear companies
and represents 80% of all Mexi-
can production — have shown an
export volume of 15 million pairs.
According to local institutions of
the state of Guanajuato, the lack
of skilled labor is curbing strong
recovery.

Most Mexican footwear produc-
tion is therefore destined for the
domestic market, while, as re-
gards imports, shoes come from
countries, such as China (USD 294
million in 2020), Vietnam (USD
275 million), and Indonesia (USD
98 million), contrary to exports
directed almost exclusively to the
US market.

Regarding the type of footwear
exported from Mexico, 52% are
shoes made in leather, 24% in plas-
tic/rubber, 16% in textile, 4% wa-
terproof shoes, and the remaining
4% in other materials. As regards
imports, on the other hand, 47%
is represented by shoes made

ve, 3.07 ABD Dolarz ile Ekvador.
Pandemi nedeniyle yasanan bii-
yiik krizden sonra, yalnmizca -
4.000 ayakkabr sirketine sahip
olan wve tiim Meksika tiretiminin
%80'ini temsil eden - Guanajua-
to Eyaleti icin 2020 yilina kadar
olan en son ekonomik gostergeler,
15 milyon ¢ift ihracat hacmi gos-
terdi. Guanajuato eyaletinin yerel
kurumlarina gore, vasyffy isgiicii
eksikligi giiclii bir toparlanmaya
engel oluyor.

Bu nedenle, Meksika ayakkab:



in plastic/rubber, 43% in textiles,
10% in leather, 1% waterproof foot-
wear, and 4% in other materials.
The main destination markets, af-
ter the USA, which buys 90% of the
exported footwear, are El Salvador,
Guatemala, Canada, and China.

With regard to imports, items of
clothing and accessories from Chi-
na are in first position: for foot-
wear, Vietnam has been undermin-
ing the primacy of the Celestial Em-
pire for several years now.

Technology deserves a separate

discussion. In fact, Mexico im-
ports over 80% of the total ma-
chinery used in the leather sec-
tor from Europe, in particular from
Italy, which is an essential point
of reference, while Germany and
Spain follow in order. 4

ME.XICO 2020 IMPORT EXPORT
(millions of Euro)
540 218
Rawla"‘:hta""ed Brazil 169, Usa 1412, Italy 81, China 62, Area Nes 29,
eather Uruguay 32, Argentina 30 etc. Japan 15, Vietnam 12 etc.
694 340
Leather goods China 382, Usa 101, Italy 51, Usa 309, El Salvador 4 etc.
Vietnam 27 etc.
874 439
Footwear China 294, Vietnam 275, Usa 392, etc
Indonesia 98, Italy 75, Spain 31 etc. T
Leather and footwear 25 643
hi Italy 11, Germany 8, Spagna 2 etc Usa 327, Italy 96,
machines b 4 op3g ' Cuba 84 etc.
Knitted clothing and 1,755 1,472

accessories

China 592, Usa 168, Bangladesh 127,

Vietnam 120 etc.

Usa 1.366 etc

Not-knitted clothing
and accessories

1.281
China 475, Bangladesh 139,
Vietnam 103, India 78 etc.

1.842
Of wich Usa 1.669 etc.

dretiminin biiyiik bir kismz i¢ pa-
zara yonelik kalirken, ithalat soz
konusu oldugunda, ayakkabilarda
Cin (2020'de 294 milyon ABD
Dolari), Vietnam (275 milyon
ABD Dolart) ve Endonezya (98
milyon ABD Dolar1) gibi iilkeler
one gikiyor. Buna karsilik ibracat
neredeyse yalnizca ABD pazari-
na yonelik.

Meksika'dan ihrag edilen ayak-
kabilar cesidine gore, %52 deri,
%24 plastik/kaucuk, %16 tekstil,

%4 su gecirmez ayakkabr ve kalan
%4 diger malzemelerden olusuyor.
Ithalatin %47’ plastik/kaucuk-
tan yapimis ayakkabilar, %43
tekstil, %10u deri, %1% su gegir-
mez. ayakkabilar ve %4 diger
malzemelerden olusmakta. Ihrag
edilen ayakkabinin %901n1 alan
ABD'den sonra gelen ana hedef
pazarlar El Salvador, Guatema-
la, Kanada ve Cin.

Ithalatta, Cin'den gelen giyim ve
aksesuar kalemleri ilk sirada yer

aliken, ayakkabilarda Vietnam,
birkag yildir Cin'in oniine gegmis
durumda.

Teknoloji uzun wuzun tartisil-
may: hak eden baska bir mesele.
Meksika deri sektoriinde kullani-
lan toplam makinelerin %80 den
fazlasini Avrupa'dan, ozellikle de
onemli bir referans noktast olan
fz‘czlya dan ithal ederken, ftalya’yz
Almanya ve fspanya takip ediyor.

International
Technology
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Dimitri Lazzaroni
Machinery and Plant Manager
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ICF to produce 30% of its own energy needs

A step torward towards

) Industrie Chimiche Foresta-
li S.p.A. (ICF) keeps following its
path towards sustainability by al-
locating major parts of its invest-
ments to this objective. In fact,
the company based in Marcallo
con Casone, (Milan) has recent-
ly signed a contract with SAMSO
SPA (Energy Service Company -
E.S.Co.] — for the construction of
a 350 kWp photovoltaic system
and the installation of an elec-
tric charging station — destined

to meet the employees’ needs —
within its industrial area.

To be realized in the third quar-
ter of 2022, the plant will feature
777 monocrystalline silicon pho-
tovoltaic modules of 460 kWp,
and will allow to meet 30% of the
Company's energy needs, gener-
ating an annual footprint reduc-
tion equivalent to 75 TOE (Tonnes
of Oil Equivalent] and 163 tons of
C02 per year.

Dimitri  Lazzaroni, Machinery

I, ENDIENER TIYACINI % 30'UNU GRETECEK
GEVRESEL SURDORULEBILIRLIGE DOGRU BiR ADIM

) Industrie Chimiche Foresta-
li S.p.A. (ICF), yatirimlarinin
onemli bir bolimiinii bu amaca
yonlendirerek  siirdiirilebilirlik
yolunda ilerlemeye devam ediyor.
Marcallo con Casone (Milano)
merkezli sirket, calisanlarin ih-
tiyaglarini karsilamaya yonelik
olarak yakin zamanda SAMSO
SPA (Energy Service Company -
E.8.Co.) ile 350 kWp'lik bir fo-
tovoltaik sistemin ingast ve kendi
endiistriyel alant icinde bir elekt-
rik sarj istasyonunun kurulumu
icin sozlesme imzaladh.

2022'nin  digiincii  geyregin-

de hayata gececek olan tesis, 460
kWp'lik 777 monokristal silikon
Jotovoltaik modiile sahip ola-
cak wve gsirketin enerji ihtiyaci-
mn %30unu karsilayarak, kar-
bon ayak izinde yilda 75 TEPYye
(Ton Petrol Esdegeri) ve 163 ton
karbondioksite esdeger diisiis sag-
layacak.

Industrie  Chimiche Forestali
Makine ve Tesis Miidiirii Dimit-
ri Lazzaroni, "Bu fotovoltaik sis-
temin ingasi, Forestalinin ekono-
mi ve tedarik zincirinin sirdi-
rilebilirligi ilkelerine uygun ola-

rak enerji kaynaklarinin sorumiu

and Plant Manager of Industrie
Chimiche Forestali, said: "The
construction of this photovoltaic
system proves Forestali's com-
mitment to a responsible use of
energy resources, in compliance
with the principles of economy
and sustainability of the supply
chain”.

Igor Bovo, CEO of Samso SPA, com-
mented: “We help companies find
their own way to make produc-
tion sustainable. This photovolta-
ic system will produce renewable
energy for about 404,000 kWh
per year. 92% of the energy will be
used for self-consumption, while
the remainder will be fed into the

grid". 4

Igor Bovo - CEO Samso SPA

kullanimina baghhgine kanitlh-
yor" seklinde konustu.

Samso SPA CEO'su Igor Bovo ise
sunlary soyledi: “Sirketlerin iire-
timi sirdirilebilir kilmak icin
kendi yollarint bulmalarina yar-
dimer oluyoruz. Bu fotovoltaik
sistem, yilda yaklasik 404.000
kWh yenilenebilir enerji iirete-
cek. Enerjinin %92'si 6z tiiketim
igin kullanilacak, kalani ise sebe-
keye verilecek" dedi.



A website dedicated to job ads from Assocalzaturifici and Umana’s collaboration

The Assocalzaturifici commit-
ment to support the footwear
world, by creating solutions and
opportunities in line with current
market needs, keeps going on.
The association, in fact, has re-
cently introduced “Working in the
footwear sector”, a Web initiative
that comes out from the collabo-
ration with Umana, an agency au-
thorized by the Ministry of Labor
(Aut. Min Lav. Prot n. 1181 - SG of
13/12/2004). The website can be
visited by using the link www.as-
socalzaturificiit. The aim of this

collaboration is to facilitate direct

contact between workers and
companies in the sector.

These are the most sought-after
professional figures by the com-
panies that visit Umana’s Fash-
ion and Luxury Area: Finishing
and binding (edging), skiving and
manual conveyor operators; Shoe-
makers; Luxury footwear produc-
tion technicians; but also Planning
and Logistics Office clerks; Ware-
house workers; Procurement and
Product Office Employees.

"The purpose of the initiative born

ASSOCALZATURIFICi VE UMANA ISBIRLIGINDE i§ ILANLARINA AYRILMIS BIR WEB SITESI
"AYAKKABI SEKTORUNDE CALISMAK"

D Assocalzaturificinin  mevcut
pazar ibtiyaglar: dogrultusun-
da ¢bziimler ve firsatlar yarata-
rak ayakkab: diinyasini destekle-
me taahhiidii devam ediyor.

Birlik yakin zamanda, calisma
bakanhg tfarafindan yetkilendi-
rilmis kurum Umana ile isbir-
liginden dogan bir web girisimi
olan Ayakkabr sektoriinde calis-
mak’ tanitts (Aut. Min Lav. Prot
n. 1181 - 8§G of 13/12/2004).
Web sitesi www.assocalzaturifi-
ci.it baglantist kullanilarak ziya-
ret edilebiliv. Bu ishirliginin ama-
c1, sektordeki calisanlar ve sirketler

arasinda dogrudan temast kolay-
lastirmak.

Umana'min Moda ve Liiks Bol-
gesi'ni ziyaret eden sirketler tara-
findan en cok aranan profesyonel
figtirler sunlar: Apre ve baglama
(kenarlama), swyrrma ve manuel
konveyor operatorleri; ayakkabi-
cilar; liiks ayakkabn iiretim teknis-
yenleri; ayni zamanda planlama
ve lojistik biiro memurlari; depo
calisanlars; satinalma ve iiriin ofi-
si calisanlart.

Umana Baskant Maria Raffael-
la Caprioglio soyle konustu: "Asso-
calzaturifici ile isbirliginden do-

from the collaboration with Asso-
calzaturifici - explains Maria Raf-
faella Caprioglio, President of Uma-
na — is to foster a direct contact
between the sector companies
and people. Companies will have
the opportunity to consistently ex-
plore the various professional of-
fers and report their needs in real
time. Umana will also take care
of the selection process of these
specialized figures and, for some
positions, of organizing "last mile"
training, in order to shape the nec-
essary skills ".

The collaboration with Umana will
also lead toiinitiatives aimed at the
company’s staff, in order for them
to update their skills.

gan girigimin amaci, sektor sir-
ketleri ile aktorler arasinda dog-
rudan bir temast fesvik etmektir.
Sirketler, cesitli profesyonel teklif-
leri siirekli olarak kegfetme ve ra-
porlama firsatina sahip olacaklar.
Umana ayrica bu ézel figiirlerin
segim sireciyle ve baz1 pozisyon-
lar igin gerekli becerileri sekillen-
dirmek igin son asama’ egitimini
diizenlemekle de ilgilenecek. "
Umana ile yapilacak isbirligi,
ayni zamanda, sirket personelinin
becerilerini giincellemesine yonelik
girisimleri de miimkiin kilacak.

International
Technology
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FANDANGOg:=

THE BRANDED
ENTERTAINMENT COMPANY

Partnership of Campus Fandango Club with MICAM Milano for the "PLUG-MI" Festival

An event entirely

) Recently, a partnership of Cam-
pus Fandango Club, a Milanese
company specializing in brand-
ed entertainment, with MICAM
Milano, the world's leading inter-
national b2b footwear exhibition
promoted by Assocalzaturifici
(Association representing Italian
companies in the footwear sec-
tor), was recently formalized.

The agreement sees MICAM
Milano and Assocalzaturifici join-
ing PLUG-MI, the Festival of urban
culture conceived and promoted
for the third edition by Fandan-
go Club Creators, a Campus Fan-
dango Club company specialized
in telling new worlds and stories
through international formats and
events aimed above all at Millen-

"PLUG-MI" FESTIVALIIGiN CAMPUS FANDANGO CLUB ILE MICAM MILANO ORTAKLIE|
SPOR AYAKKABILARA OZEL BiR ETKINLIK

) Markalr eglence konusunda uz-
manlagms  Milanolu bir  sirket
olan Campus Fandango Club'in,
Assocalzaturifici (ayakkabr sekti-
riinde fz‘alyan sirketlerini femsil
eden birlik) tarafindan desteklenen
diinyamin onde gelen uluslararas:
b2b ayakkabr fuarr MICAM Mi-
lano ile ortakhgr yakin zamanda
resmiyet kazand.

Yapilan anlasmaya gire MICAM
Milano ve Assocalzaturifici, yeni
diinyalar ve hikayeler anlatmak
konusunda uzmanlasmis olan wve
oncelikle Y wve Z kusagini hedef
alan Campus Fandango Club sir-

keti Fandango Club Creators fa-
rafindan iigiincii kez tasarlanip
tamitilan kentsel kiltiir Festivali
PLUG-MTIYe katilacak.
2019'daki ilk etkinligin  ve
2021deki TV yetenek goste-
risi deneyinin basarisimin  ar-
dindan festival, 10 ve 11 Eylil
2022'de Milano daki Superstudio
Piit'de miizik, spor, dijital sanat
ve moda diinyasinin en yaratici
ve stra disi haberlerini anlatmak
icin canl olarak geri doniiyor..
Kampiis Fandango Kuliibii Bas-
kant Marco Moretti "Campus
Fandango Club olarak, yalnizca

nials and Gen Z. After the success
of the first edition in 2019 and
the TV talent show experiment
in 2021, the Festival will return
in live version on 10 and 11 Sep-
tember, 2022 at Superstudio Piu
in Milan, to tell the most creative
and unconventional news in the
world of music, sport, digital art,
and fashion.

"As Campus Fandango Club we
are ready to offer our great expe-
rience in the world of branded en-
tertainment, with the aim of con-
solidating its role as a reference
event for the entire sneaker cul-
ture industry, which in Italy alone
is worth 6 billion euro,” said Marco
Moretti, President of Campus Fan-
dango Club”.

"The sportswear world needs a
platform capable of gathering the
needs of all the main brands and
creating a direct channel between
fans and the new products being
launched for the 2022 fall win-
ter collections,” underlined Do-
menico Romano, CEO of Fandan-
go Club Creators. “PLUG-MI is THE
platform. Music, sport, art, tech-
nology, design all come together

fz‘al_ya'da 6 milyar avro degerin-
de olan tiim spor ayakkab kiil-
tiirii endiistrisi igin bir referans
etkinlik olarak roliimiizii pekis-
tirmek amactyla, markal eglen-
ce diinyasindaki deneyimlerimiz
paylasmaya  haziriz”  seklinde
konustu.

Fandango Club Creators CEO’su
Domenico Romano da sunlari
soyledi: "Spor giyim diinyasinin,
tiim ana markalarin ibhtiyaglari-
n1 bir araya getirebilecek ve hay-
ranlar ile 2022 sonbahar kis ko-
leksiyonlary icin piyasaya siiriilen
yeni dirinler arasinda dogrudan



during the festival in the collec-
tions presented to our visitors. A
unigque opportunity to engage and
listen to the new generations, to
make Milan the European capital
of sportswear and lifestyle! "

"PLUG-MI is an initiative in which
we strongly believe; it is a format
designed for street style lovers in
which shoes play a fundamental
role, determining the look of even
the youngest - said Siro Badon,
President of MICAM Milano and
Assocalzaturifici. Sports shoes
in general, urban style, sneak-
ers that alone in the last year re-

bir kanal olusturabilecek bir plat-
Sforma ihtiyace var. PLUG-MI
en onemli pla{farm. Miizik, spor,
sanat, teknoloji, tasarim festival
boyunca ziyaretilerimize sunu-
lan koleksiyonlarda bir araya ge-
liyor. Milan's spor giyimin ve ya-
sam tarzimn Avrupa baskenti
yapmak ve yeni nesilleri dinle-
mek igin essiz bir firsat! "

MICAM Milano ve Assocalza-
turifici Baskani Siro Badon ise,
"PLUG-MI, yiirekten inandi-
gumiz bir girisim; ayakkabila-
rin temel rol oynadig, en geng-
lerin bile goriiniimiinii belirleyen
sokak stili sevenler igcin tasar-
lanmas bir format. Genel olarak

corded a growth of +16.3% in con-
sumption, are no longer just a
choice of taste, but translate into
an all-embracing approach to ex-
istence, a lifestyle that is increas-
ingly representative of the young-
er generations ".

Campus Fandango Club is an eco-
system of companies capable
of integrating the entire supply
chain of live communication and
branded entertainment.

Every aspect of the production
process is managed by its busi-
ness units and companies: strat-
egy, creativity, and on/offline

4 SOULS

ayakkabilar, kentsel tarz, gecen
yil tek basina tiketimde +%16,3
artis kaydeden spor ayakkabilar,
artik sadece bir zevk secimi degil,
her seyi kucaklayan bir varolus
yaklasimina, giderek daba fazla
geng nesilleri temsil eden bir ya-
sam tarzina doniisiiyor” seklinde
konustu.

Campus Fandango Club, can-
h iletisim ve markalt eglence-
nin tim tedarik zincirini enteg-
re edebilen sirketlerden olusan bir
ekosistem niteliginde.

Uretim siirecinin her yonii is bi-
rimleri we sirketler tarafindan
idare ediliyor: strateji, yaraticilik
ve cevrimigi/cevrimdist iletisim;

communication; technological in-
novation relating to on-demand
projects for multinationals and
brands in all product sectors; fi-
nally, formats for trade fairs and
digital events characterized by a
strong creative and spectacular
imprint. The business idea is to of-
fer comprehensive strategic ad-
vice, which enables companies to
have a single interlocutor capable
of responding to the needs of an
ever-evolving market, creating ex-
periences that last over time and
promote a successful brand expe-
rience.

k -
MUSIC SPORT FASHION

tiim driin sektdrlerinde cok ulus-
lu sirketler ve markalar igin iste-
ge bagh projelerle ilgili teknolo-
Jik yenilikler; son olarak da, giic-
lii bir yaraticilhik gosteren ticaret
Jfuarlar: ve dijital etkinlikler icin
formatlar. Ana fikir, sirketlerin
siirekli gelisen bir pazarin ibti-
yaglarina cevap verebilecek, za-
man iginde kalict deneyimler ya-
ratabilecek ve basarilr bir marka
deneyimini tesvik edebilecek tek
bir mubataba sahip olmalarin
saglayan kapsaml stratejik tav-
siyeler sunmak.
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An extra opportunity for those who will attend next October’s edition

FUTURMODA takes
WIS

) The latest edition of FUTURMODA
(22/23 March, 2022, Elce-Spain] re-
corded a good presence of both ex-
hibitors and visitors; and this, de-
spite the challenging health situation
that characterized the first months
of the current year. As always, the
overall offering was well repre-
sented (by quality and price range)
in order to meet the different needs
of producer and vendors. Based on
the general interest noticed in this
edition, but in particular on the pre-
pandemic events, the organizers
have decided to turn to the Web and
get the fair online, launching FUTUR-
MODA VIRTUAL FAIR.

This platform will allow visitors to
access the individual companies’
stands and the various initiatives
staged during the past event, i.e.

‘FUTURMODA Green Planet, the
Footwear Museum, the Meeting
Point, and the Experts' Forum.

FUTURMODA VIRTUAL FAIR also al-
lows the visitors to walk through
the fair corridors, access the
stands, see the products in details,

GNUMUZDEK] EKIM AYINDA FUARA KATILACAKLAR IGIN EKSTRA BIR FIRSAT
FUTURMODA WEB VERSIYONU ILE SAHAYA CIKIYOR

) FUTURMODAnin son etkin-
1igi (22/23 Mart, 2022, Elee-Is-
panya) mevcut yiin ilk aylari-
na damga vuran Zorlu saghk ko-
sullarina ragmen hem katilinici-
lar hem de ziyarefiiler acisindan
iyi bir sonug kaydetti. Uriin skalast
(kalite ve fiyat aralift ile) her za-
man oldugu gibi riretic ve saticila-
rin_farkly ibtiyaglaring karsilana-
ya uygundu. Bu seferki etkinlikte
Jark edilen genel ilgive, ancak pan-
demi ncesi etkinliklere de dayana-
rak, organizatorler webe donmeye

ve FUTURMODA SANAL FU-
ARIn1 baslatarak fuar: cevrimigi
bale getirmeye karar verdiler.

Bu platform, ziyaresgilerin birey-
sel sirketlerin stantlarina ve gecmis
etkinlikler sirasinda sabnelenen ce-
sitli girisimlere, yani FUTUR-
MODA Green Planet, Ayakkab:
Miizesi, Bulusma Noktas: ve Uz~
manlar Forumuna  erigmelerini
saglayacak.

FUTURMODA SANAL FUAR
ayni zamanda Ziyaretiilerin fiuar
koridorlarinda dolasmasina, stant-

-,

and contact the exhibitors directly.
The FUTURMODA VIRTUAL FAIR
format is designed to be user-
friendly, open, and capable of giving
continuity to the physical fair until
the next edition of FUTURMODA.

To participate in the virtual fair, it is
necessary to be already registered
for the next edition of FUTURMODA,
which will take place on 5th to 6th
October this year. 4

lara wlasmasina, drdnler: detayl
olarak gormesine ve katilimcilaria
dogrudan iletisime gecmesine ola-
nak tantyacak.

FUTURMODA SANAL FUAR
Jormaty, kullanict dostu, agik ve bir
sonraki FUTURMODA etkinli-
Gine dek fiziki fuarin devamlili-
Gini saglayacak sekilde tasarland,.
Sanal fuara katilmak iin bu yil
5-6 Ekim tariblerinde gerceklese-
cek olan FUTURMODAnin bir
sonraki fuarina onceden kayit yap-
tirmatk gerekiyor.

VerS On =
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SIMAC TANNING TECH - The reference point to be abreast with the times

An unmissable

) The SIMAC TANNING TECH organiza-
tional engine is warming up and, af-
ter the last edition’s good results, is
preparing to stage the next appoint-
ment (20-22 September, 2022, Fi-
era Milano Rho). The fair has always
been focused on next-generation
technologies devoted to footwear,
leather goods and tannery indus-
tries. To be showcased, machines
and systems that aim at the evolu-
tion of industry, paying close atten-
tion to safety, the environment and
consequently to saving energy. A
very "hot" issue, given the situation

that is directly or indirectly affect-
ing the main planet’s continents. All
without neglecting the sectors that
in some way can be reconnected to
the event’s typical ones.

Held in September last year — de-
spite we were still in a full pandem-
ic situation — the latest edition of
SIMAC TANNING TECH proved to be
an important global event, one that
exerted a strong appeal on national
and international operators, regis-
teringaturnout which exceeded the
most optimistic expectations.
Among the opportunities offered by

SIMAC TANNING TECH - ZAMANA AYAK UYDURMAK iGN REFERANS NOKTASI

KACIRILMAYACAK BIR RANDEVU

p SIMAC TANNING TECH
son etkinligin iyi sonuglarinin ar-
dindan bir sonraki randevusunu
(20-22 Eylhil 2022, Fiera Mila-
no Rho) gerceklestirmeye hazirla-
niyor. Fuar her zaman ayakkabr,
deri dirtinleri ve dericilik sektorle-
rine yonelik yeni nesil teknolojile-
re odaklandi. Bir kez daha sekto-
riin evrimini hedefleyen, giiven-
lige, cevreye ve dolayisiyla enerji
tasarrufuna ozen gosteren maki-
neler ve sistemlerin sergilenmesi-
ne hazirlaniliyor. Gezegenimizi
dogrudan veya dolayl olarak et-

kileyen durum goz oniine alindi-

ginda, cok "sicak” bir konu bu. Tiim
bunlarin etkinligin daimi sektor-
lerine baglantili sektorleri ihmal
etmeden yapilmast gerekiyor.
Hala tam bir pandemi duru-
munda olmamiza ragmen ge-
cen yil Eylil ayinda diizenlenen
SIMAC TANNING TECH'in
en son etkinligi, ulusal ve ulusla-
rarasi operatorler iizerinde giiclii
bir gekim etkisi olan ve en iyimser
beklentileri asan bir katihima sa-
hip onemli bir kiiresel etkinlik ol-
dugunu kanitlads.

Simac Tanning Tech organizatir-
lerinin sundugu firsatlar arasin-

the Simac Tanning Tech organizers,
the "Information HUB" was recently
created. This is an information tool,
an open window on the world of in-
dustrial sectors of interest, offer-
ing news and scenario analysis of
international markets, information
of relevance about the internation-
al supply chains’ "actors”, and also
capable of telling the exhibitors' ac-
tivities and technological solutions,
in order to experience the Fair 365
days a year.

The platform can be reached on the
website: news.simactanningtech.it 4

da yakin zamanda olusturulan
"Information HUB" da yer ali-
yor. Information HUB bir bilgi
aract olmanmin yani sira, ilgileni-
len endiistriyel sektorlerin diinya-
sina agilan bir pencere. Uluslara-
rast pazarlardan haber ve senaryo
analizleri ile uluslararas: tedarik
zincirlerinin 'aktorleri” ile ilgili
bilgiler ve ayrica, katilimcilarin
Sfaaliyetlerini ve fuar: yilin 365
glinii deneyimlemeyi miimkiin ki~
lan teknolojik coziimler sunuyor.

Platforma web sitesinden ulasi-
labilir: news.simactanningtech.it

International
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“Italian Fashion Days in Korea" - A strategic business platform

Positive feedback

P The 19 Italian brands participat-
ing in the "ltalian Fashion Days in
Korea” and coordinated by EMI
(Ente Moda Italia) in collaboration
with Associazione Italiana Pellic-
cerie (Italian Fur Trade Associa-
tion), Assocalzaturifici, Assopel-
lettieri, and SMI (Sistema Moda
ltalia), all agreed in confirming
the importance of this appoint-
ment for their business.

During the three-day event (15-
17 March 2022), about 300 buy-
ers and many operators in the
sector - representatives of Kore-
an companies already in contact

with their headquarters in Italy -
were registered. "According to the
organizers, the turnout trend was
good, especially considering that
the country was still alarmed by
the Covid effect”.

Backed by the Italian Embassy in
Seoul, the event was organized
in partnership with ICE, which
helped to promote it using local
means but also the digital plat-
form, ICE Fiere Smart 365, dedi-
cated to giving visibility to Italian
companies on international mar-
kets.

“The numbers of this edition have

KORE'DE “{TALYAN MODA GUNLERI" - STRATEJIK BIR I§ PLATFORMU
TALYAN MARKALARINDAN OLUMLU GERI DONUSLER

) EMI (Ente Moda Italia) ta-
rafindan Associazione Ifaliana
Pelliccerie (ftalyﬂn Kiirk Ticareti
Birligi), Assocalzaturifici, Asso-
pellettieri ve SMI (Sistema Moda
Italia) isbirligiyle koordine edilen
"Kore'de fz‘a/yan Moda Giinlerine
katilan 19 Italyan markasi, etkin-
ligin kendileri igin olan dnemini
bir kez daha tasdik etti.

Ur giin siiren etkinlige (15-17
Mart 2022), sektérden yakla-
stk 300 alict ve bircok isletmeci
- ftalya'daki merkezleriyle hali-
hazirda iletisim halinde olan Ko-
reli sirketlerin temsilcileri — ka-

tildr. Organizatirlere gore, ozel-
likle dilkenin Covid etkisi tizerine
stiiren endiseleri diistiniildiigiinde,
katilim iyiydi.

Seul'deki ftalyan Biiyiikelgili-
gi tarafindan desteklenen etkin-
lik, yerel araclarin yani sira Ital-
yan sirketlerine uluslararast pa-
zarlarda  goriniirlik saglama-
ya adanmag dijital platform ICE
Fiere Smart 365’1 kullanarak ta-
mitimina yardimer olan ICE ile
ortaklasa diizenlend.

Ente Moda Italia CEO'su Alber-
to Scaccioni, "Etkinligin sonugla-
1 giiven vericiydi," seklinde ko-

been reassuring - claimed Alberto
Scaccioni, CEO of Ente Moda Ita-
lia. The semi-physical format for
which only the sample collections
entrusted to local Sales Managers
were moved, proved once again to
be the best choice, and, thanks to
the even larger spaces of the new
location (S-Factory in Seoul), we
were able to work in full security.
The event keeps being a strategic
platform for the Korean market
and EMI once again showed its
commitment to supporting Ital-
ian small and medium-sized en-
terprises.” 4

nustu. “Yalnizca yerel satis yone-
ticilerine verilen numune kolek-
siyonlarinin tasindig yars fizik-
sel formatin en iyi secim oldugu
bir kez daha kanitlanmas oldu ve
yeni lokasyonun (Seul'deki S-Fa-
ctory) daha da genis alanlar: sa-
yesinde, tam giivenlik i¢inde ca-
hisabildik. Etkinlik, Kore pazart
icin stratejik bir platform olma-
ya devam ediyor ve EMI bir ke
daha Italyan kiiciik ve orta olcekli
isletmeleri destekleme yoniindeki
iradesini gostermis oldu. "



Made in ltaly consolidates its position in Kazakhstan and Central Asia

Positive trend for

p With cautious optimism on the
part of ltalian operators, ended
in Almaty, Kazakhstan, the event
‘La Moda Italiana@Almaty’ organ-
ized by Assocalzaturifici in part-
nership with EMI, Ente Moda Italia,
with the patronage of the Embas-
sy of Italy, the operational support
of ICE Agenzia and in collaboration
with AIP, Italian Fur Association,
and Assopellettieri. Held on 6 to
8 April at Dom Priemov in Almaty,
the exhibition recorded significant
presence of local buyers; over 200
from the provinces of Kazakhstan,
Mongolia, Tajikhstan, Uzbekhstan,

and Kyrgyzstan. 50 were the Ital-
ian fashion brands showcased.
The exhibition part was enriched
with an evening event sponsored
by MICAM Milano, preceded by
the meeting that focused on sce-
narios and trends in Italy and Ka-
zakhstan, during which the mar-
ket prospects and new drivers of
sustainable consumption were
discussed.

The easing of the pandemic emer-
gency and the consequent restart
of international markets in 2021
has favored a recovery situation
in Central Asia too. In particular,

MADE INITALY, KAZAKISTAN VE ORTA ASYA'DAK] KONUMUNU PEKISTIRIYOR
"LAMODA ITALIANAGALMATY" IGIN OLUMLU TREND

D Assocalzaturifici  tarafindan
EMI, Ente Moda Italia, ICE
Agenziave AIR ftalyan Kiirk Der-
negi ve Assopellettieri ile isbirligi
iginde, Italya Biiyiikelciligi himaye-
sinde diizenlenen 'La Moda Itali-
ana@Almaty' etkinligi, fta[yan is-
letmecilerin temkinli iyimserligiy-
le Kazakistanin Almat: kentinde
sona erdi. 6-8 Nisan tariblerinde
Almatidaki Dom Priemovda dii-
zenlenen fuara, Kazakistan, Mo-
golistan, Tacikistan, Ozbekistan ve
Kurgizistan eyaletlerinden 200%in
tzerinde olmak iizere yerel alicila-
rin 6nemli katilim gosterdigi goriil-

dii. Sergilenen ftczlyan moda mar-
kalarimn sayist 50’yi buldu. Fuar,
MICAM Milanonun sponsorlu-
gunda diizenlenen bir aksam etkin-
ligiyle zenginlestirildi ve oncesinde,
ftalya ve Kazakistandaki senaryo-
lar ve trendlere odaklanan ve pazar
beklentileri ile siirdiiriilebilir tiike-
timin yeni itici giiglerinin tartisil-
digu toplants yapilds.

Pandemi  acil durumunun  ha-
Sfifletilmesi ve bunun sonucunda
2021'de  uluslararas:  pazarlarin
yeniden canlanmasi, Orta Asyada
da toparlanma durumunu giiclen-
dirdi. Ozellikle, Kazakistan'a olan

with almost 207,000 pairs and a
value of 83.08 euro per unit, ex-
ports to Kazakhstan recorded, in
the first 11 months of last year,
a growth of 12.8% over the previ-
ous period. Marche, Emilia Romag-
na, and Lombardy regions cover
three quarters of exports. Almaty
was also an opportunity to meet
buyers from Uzbekistan, a mar-
ket that shows an expansion of
exports both in quantity (+31.6%)
and in value (+3.8%). Together, the
two markets of Kazakhstan and
Uzbekistan are worth over 20 mil-
lion euro in terms of exports. 4

yaklasik 207.000 ¢ift ve birim ba-
sima 83.08 avro degerindeki ihra-
cat, gecen yihin ilk 11 aymnda bir
onceki doneme gore %12,8 biiyiime
kaydetti. Marche, Emilia Romag-
na ve Lombardiya bolgeleri ibraca-
tin dortte tigiinii karsilamakta. Al-
matidaki etkinlik ayrica hem mik-
tar (+%631,6) hem de deger olarak
(+%3.8) ihracat artisi gosteren bir
pazar olan Ozbekistan'dan alci-
larla tanisma firsatiny sundu. Ka-
zakistan ve Ozbekistan'm bu iki
pazart ihracat agisindan toplam
20 milyon avronun iizerinde de-

gere sahip.
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PROJECT TOKYO collects another success

3,800 operators attended

P Simultaneously with “ltalian
Fashion Days in Korea", PROJECT
TOKYO - the innovative exhibition
platform featuring 217 interna-
tional brands and their autumn/
winter 2022-2023 men and wom-
en’s clothing and accessories col-
lections —was staged on 16th and
17" March, 2022.

The quality of the show was kept
high in this edition, too, where
three strengths were have given
good results: a good selection of
brands, mainly of contemporary
style; the right matching between

PROJECT TOKYOBIR BASARIYA DAHAIMZA ATT
ETKINLIGE 3.800 OPERATGR KATILDI

) 'Kore'de ftalyan Moda Giinle-
ri"ile es zamanl olarak 217 ulus-
lararasy markanin sonbahar / kis
2022-2023 erkek ve kadin giyim
ve aksesuar koleksiyonlar: ile ka-
tildigr yenilikei fuar platformu
PROJECTTOKYO 16-17 Mart
2022'de bir araya geld;.

Us giiclii yani sayesinde iyi sonug-
larin garantilendigi bu son etkin-
ligin kalitesi de yiiksekti: agirlikl
olarak cagdas tarzda iyi bir mar-
ka secimi; etkinlige katilan mar-
ka ve alicilarin hedefi arasindaki
dogru eslesme; ve cok yiiksek bir
alict seviyesi.

Seyahat  fkisitlamalar:  nedeniy-
le etkinlige (EMI ve INFORMA
tarafindan  segilen) 19 jz‘alyan
markast katildi: A.8.98, Abstra-
ct, Acqua delle Langhe, ADNO,
After Label, Andrea Cardone Ifa-
lia, Anita Bilardi, Bravaa, Brucle,
Coreterno, Corso Roma 9 Uomo,
LCANDR, ML MarcoLami, Mro-
se, Pepaflaca, Poggianti 1958,
Prosac Alwaysmile, The Silted
Company ve Unicola.

Ente Moda Italia CEO'su Alber-
to Scaccioni, “Ivkyo Projesine al-
tainct katihmimizdan cok mem-
nunu” dedi. ‘Japon pazarinin en

brand and buyers’ target attending
the event; and a very high level of
buyers.

Due to the traveling restrictions,
this event saw the participation of
19 Italian brands (selected by EMI
and INFORMA]: AS.98, Abstract,
Acqua delle Langhe, ADNO, After
Label, Andrea Cardone Italia, Anita
Bilardi, Bravaa, Brucle, Coreterno,
Corso Roma 9 Uomo, LCffiDR, ML
MarcoLami, Mrose, Pepaflaca, Pog-
gianti 1958, Prosac Alwaysmile,
The Silted Company, and Unicola.
“We are very satisfied with this
sixth participation in Project To-
kyo,” - said Alberto Scaccioni, CEO
of Ente Moda lItalia. “A large turn-
out, which saw the participation of
almost 4,000 operators in the sec-
tor, with some of the most impor-
tant buyers of the Japanese mar-
ket, in a new location that proved
to be very functional. A high level
of quality and an increasingly im-
portant showcase for Italian com-
panies. In fact, the goal is to con-
cretely develop our mission of pro-
moting Italian quality companies
on the Japanese market, a country
that has always shown great ap-
preciation for Italian style and the
quality and care of our products.” 4

onemli alicilarindan bazilarvyla,
sektordeki yaklasik 4.000 opera-
toriin katilim ile cok islevsel ol-
dugu kanitlanan yeni yerinde bii-
yiik bir etkinlik gerceklesti. Hem
yiiksek bir kalite seviyesi ve hem
de fta{yan sirketleri icin giderek
daha onemli hale gelen bir vit-
rin. Asil amay, ftalycm tarzina ve
trtinlerimizin kalitesine ve 6ze-
nine her zaman biiyiik bir deger
veren bir iilke olan Japon paza-
rinda, kaliteli Italyan sirketlerini
tanitma misyonumuzu somut ola-
rak gelistirmek."
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Prodotti Alfa relies on research

Corium®- A next-generation

PRODOTTIALFA ARASTIRMAYA GUVENIYOR

D The latest line of materials intro-
duced by PRODOTTI ALFA feature
the CORIUM® brand. This is bonded
leather that delivers unique charac-
teristics both in terms of style and
technical features: elasticity, tear
resistance, consistency, durability,
and limited processing waste.
Furthermore, Corium® is ‘Global Re-
cycled Standard’ certified and be-
longs with full rights to the range of
sustainable materials.

Today, everyone is involved in the
environmental sustainability, from
the consumer to the producer; in
particular, the first feeling the urge

CORIUM® - YENI NESIL BIR MALZEME

) PRODOTTI ALFA tarafin-
dan sunulan en son malzeme seri-
si, CORIUM® markasinz iceriyor.
Bu, hem stil hem de teknik ozellik-
ler agisindan benzersiz ozellikler
sunan salpa deri: elastiklik, yirtil-
ma direnci, sabitlik, dayaniklilik
ve islem atiginda azalma.

Ayrica ‘Global Recycled Standard’
sertifikasina sahip olan Corium®
siirdiiriilebilir malzeme yelpaze-
sinin tiim haklariyla birlikte siir-
diiriilebilir malzemeler iginde yer
alyor.

Guniimiizde tiketiciden iiretici-
ye herkes cevresel siirdiiriilebilirlik

hedefinin bir parcasi; bu konuda
katkida bulunma dirtisini ilk
hissedenler de ozellikle en tanin-
mas firmalar. Dericilik, ayakka-
b, ciltgilik, mobilya ve giyim gibi
Jfarkly sektirlerde calisan ve iire-
tenlerin en iyi mubatab: da, onla-
rin ihtiyaglarina ozenle terciiman
olan PRODOTTI ALFA.

Sirket bu roliinii, yeni tiriin gelis-
tirme konusundaki tutarl yati-
rimlary ile her zaman yeni mal-
zemeler arayan isletmelerle yapti-
$t yakin ishirlikleri sayesinde ka-
zand.

PRODOTTI ALFA 2015 yilin-

material

to contribute on this issue are the
most renowned companies.

Careful interpreter of their needs,
PRODOTTI ALFA is the best interlocu-
tor of those who work and produce
in different sectors: leather goods,
footwear, bookbinding, furniture,
and clothing.

The company conquered this role
thanks to consistent investments
in new products development and
close collaboration with businesses,
always seeking for new materials.
In 2015, in order to meet companies’
needs, PRODOTTI ALFA introduced
Corium®, a material that combines
high technical performance with
the simplicity of processing, typical
of classic leather; like this, in fact, it
can be subjected to different finish-
es (cutting, stitching, edge coloring,
surface retouching) and printing.
Among the novelties of the compa-
ny there are also new finishes and
technical features concerning both
the traditional line and the Corium®
brand line - stain-resistant treat-
ment, velvety hand, E-- E
high resistance to fric- T
tion, full and saturated
colors. 4

=]

da, sirketlerin ibtiyaclarini karsi-
lamak amactyla, klasik derinin ti-
ik ozelligi olan ve onun farkl bi-
tislere (kesim, dikim, kenar renk-
lendirme, yiizey rotuslart) ve bas-
kya tabi tutulabilir olmasini sag-
layan, yiksek teknik performans
ile isleme basitligini birlestiren
bir malzeme olan Corium®u pi-
yasaya sirdii. Sirketin yenilikleri
arasinda, hem geleneksel seri, hem
de Corium® marka serisi ile ilgi-
li yeni bitisler ve teknik ozellikler
yer alwyor - leke tutmaz islem, ka-
difemsi el, siirtiinmeye karst yik-
sek direng, tam ve doygun renkler.
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A historic commitment to the production of sustainable materials

Texon launch

P An innovative company always
offering eco-compatible solutions
for the footwear sector, Texon
launched on the market, in De-
cember 2021, Reform 2.0, a next-
generation sustainable material
that further enhances the techni-
cal features of its popular product
for counters, already introduced in
the market as early as 1998.

Produced using 66% of material
from sustainable sources, Reform
2.0 delivers high performance for
every type of shoe, whether it is
for sport, safety, orleisure. Among
the materials used for the con-
struction of Reform 2.0 there are

plastic bottles recovered from the
oceans (it is estimated that for
every million pairs of shoes pro-
duced, more than 500,000 bot-
tles will be recycled), waste from
the cutting process and other
types of industrial waste. Further-
more, the hot-melt product used
as an adhesive is realized using
45% of biological material from
pine resin.

The production of this material in-
volves the most current impreg-
nation and extrusion processes,
which ensure high technical
standards, both in terms of chem-
ical-physical aspects and wear

SURDURDLERILIR MALZEMELERIN GRETIMINE TARI BASLILIK
TEXON, REFORM 2.0'I PIYASAYA SURDD

) Ayakkabs sektorii icin her zaman
eko-uyumlu ¢oziimler sunan yeni-
lik¢i bir sirket olan Texon, Arahk
2021'de, 1998 gibi erken bir ta-
ribte pazara sunmus oldugu popii-
ler dirintinin teknik ozelliklerini
daha da gelistirven yeni nesil siirdii-
riilebilir bir malzeme olan Reform
2.01 piyasaya sundu.

Stirdiiriilebilir kaynaklardan %66
oraminda  malzeme kullanilarak
vretilen Reform 2.0, ister spor, is-
ter giivenlik veya eglence amagh ol-
sun, her tir ayakkab icin yiiksek
performans sunuyor. Reform 2.01n
yaprmnda  kullanilan  malzeme-

ler arasinda okyanuslardan geri
kazamlan plastik siseler (iiretilen
her bir milyon ¢ift ayakkabr icin
500.000'den fazla sisenin geri do-
niistiiriilecegi tahmin ediliyor), kes-
me isleminden kaynaklanan atiklar
ve diger endiistriyel atik tiirleri bu-
lunmakta. Ayrica yapistirice olarak
kullanilan swcak-yapiskan diriiniin
%457 cam reginesinden gelen biyo-
lojik malzeme ile elde ediliyor.

Bu malzemenin tiretimi, hem kim-
yasal-fiziksel yonlerden hem de
zamanla asinma agisindan ik~
sek teknik standartlar saglayan ve
aymi zamanda esneklik ve daya-

es Reform 2.0

over time, also providing a perfect
balance between flexibility and
resilience.

Bryan Whitfield, Texon's Group
Sales Director, said: “Building on a
material that we launched in 1998,
we have increased the recycled
and renewable content without
compromising its performance.
Providing the footwear industry
with a component they have known
and trusted for years, but with
even better ecological credentials,
has allowed us to E E
deliver an adequate L

response to our cus-

tomers' requests. " 4 E a

niklihk arasinda miikemmel bir
denge saglayan en giincel empren-
ye ve ekstriizyon islemleri ile ger-
ceklesiyor.

Texon Grup Satis Direktorii Br-
yan Whitfield sunlar:  soyledi:
1998'de  piyasaya  siirdiigiimiiz
bir malzemeyi temel alarak, per-
formansimdan édiin vermeden geri
doniistiiriilmiis ve yenilenebilir ige-
rigi artirdik. Ayakkabr endiistrisi-
ne yullardir bildikleri ve giivendik-
leri bir bileseni saglayyp daha da iyi
ekolojik referanslara sahip olmamiz
sayesinde milsterilerimizin istekle-
rine yanit verebiliyoruz."
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Selasti expands its product line

Technology and style

SELASTI IRUN SKALASINI GENISLETIYOR
TEKNOLOJI VE STIL

P Genigletilmis E.V.A. da levha ve
taban diretimi igin her zaman yeni-
likei cozdimler arayan Selasti, yakin
zamanda SUPERCREPE levha-
min diretiminde kullanilan yeni ne-
sil bir malzeme olan SUPERLI-
TE" gelistirdi. SUPERLITE" di-
gerlerinden ayiran temel 6zellikler-
den biri, yogunluk katsayisi daha
duistik oldugu icin daha hafif olusu.
Agik gozenekli yiizey ise stilin de-
gismeden kalan ozelligi. Isyla se-
killendirilebilen ~ SUPERLITE,
ara taban veya i¢ taban olarak kul-
lamim i¢cin ideal; SUPERCREPE

ile ayni renklerde mevcut ve ayri-

P Always seeking for innovative
solutions for the production of
sheets and soles in expanded
E.V.A, Selasti has recently devel-
oped SUPERLITE, a next-genera-
tion material which comes from
that used to produce the SUPER-
CREPE sheet. One of the features
that mainly distinguishes SU-
PERLITE from the latter is greater
lightness, as the density coeffi-
cient is lower. The style remains
unchanged, and is that of a sur-
face with open pores. Being ther-
moformable, SUPERLITE is ideal to
be used as an inter-sole or insole;
it is available in the same colors
as SUPERCREPE and it also can
be easily combined with different
types of EVA.

G SIDE is among the latest pro-
posals of the company based in
Tuscany. This is a product made
with E.VA. recycled material that
delivers the highest quality stand-
ards, both from an aesthetic and
technical standpoint - resistance,
softness, lightness, and flexibility
even higher than those of the ini-
tial material. Until now, the realiza-
tion of shoes made with recycled
material aimed to reduce the
footprint impact, but the choice
of colors was limited. With G SIDE

ca farkl . V.A tiirleri ile kolayhkla
kombine edilebilir. G SIDE, Tos-
kana merkezli sirketin gelistirdigi
son yenilikler arasinda yer alyor.
Hem estetik hem de teknik agidan
en yiiksek kalite standartlarin: su-
nan geri doniistiriilmiis malzeme
E.VA. ile yapilms olan diriin ilk
malzemeden bile daha yiiksek di-
rence sahip, yumusak, hafif ve es-
nek. Bugiine dek, geri doniistiiriil-
mils malzemeden yapilan ayakka-
bilarin temel amact ayak izi etki-
sint azaltmakti, ancak bu durum

renk seciminin sinirl olmasi anla-
mana geliyordu. G SIDE ile bu si-

this limit has been overcome -
today, in fact, it is possible to
choose arecycled material evenin
a single-color version, not only on
the surface but also on the inside.
G SIDE can be used both for the
production of heel and wedge
sheets, or in the injection version
of the ELITE line (G SIDE-E). The
corporate goal of decreasing the
waste material quantity and re-
ducing the volumes of processing
waste resulted in the optimization
of production cycle, giving a re-
sponse in real terms u

to the environmental Et E
sustainability. 4

[=]

mir asulmas bulunuyor - artik , sa-
dece yiizeyde degil ayni zamanda
i¢ kisimda da, tek renkli versiyon-
da bile geri doniistiiriilmiis malze-
me segmek miimkiin. G SIDE, hem
topuk hem de apartman topuk lev-
halarin diretiminde veya ELITE
serisinin enjeksiyon versiyonunda
(G SIDE-E) kullanilabilir. Atik
malzeme miktarint azaltma ve
isleme atig1 hacimlerini azaltma-
ya yonelik kurumsal hedef, tiretim
dingiisiiniin optimizasyonu sonu-
cunu saglayarak, cevresel stirdiirii-
lebilirlige gercek bir yamit niteli-
Sinde oldugunu gosterdi.



(=
IDEALTAPE

i ’ “*Our custom tape products protect o
| - splice, mask, insulate, transfer e
reinforce, and seal challenges-ﬁ B

in many markets..

y
%3 5 el
s 3 :\\\ (-‘@ i
{! {% 3 3 ;
AN g Ry
" | 3

R
4
]
z /
7
\\f"‘\‘

AA=Italia- IDEALTAPE AN==FAR EAST..

ABITALIA Inc IDEAL TAPE Co AMERICAN BILTRITE FAR EAST Inc.
Via Breda, 11/B Zona Ind. A 1400 Middlesex Street, 17 Joo Koon Crescent
62012 Civitanova Marche (MC) Lowell, MA 01851 Singapore 629016
Tel. 0733 801086 - Fax. 0733 897637 Ph. 800-284-3325 - Fax. 978-458-0302 Tel: (65) 6897 8327 - Fax: (65) 6897 8326
www.abitaliainc.it - info@abitaliainc.it www.abitape.com www.ahitape.com - sales@abfe.com.sg



www.abitape.com

foreground

C.T. Point - A company projected into the future

New products and many

A QUALITA NOW ® Mer,
COSE CNE FA LU0
MA NELEGOMO CHE 5y
COSE...

yakin plan
malzemeler

w

P The company introduces new
Eco Green line items, while its in-
vestments policy towards the en-
vironmental sustainability keeps
going on. The recent collaboration
agreement with QUANTIS — an in-
ternational business consulting

BT POINT - Y(iZ0) GELECEGE DONUK BIR SIRKET

company, specializing in Green
Economy issues — does aim to
accelerate this last step and opti-
mize all available resources, both
human and economic. The various
steps of this path include the com-
munication with the stakeholders,
the Corporate Footprint mapping,
the scientific targets, and a de-
tailed schedule regarding commu-
nication, intended as a science, not
an emotional aspect.

Going into more detail, in 2021, C.T.
Point committed to enhance the
strengths that have distinguished

YENI URUNLER VE BIRGOK YATIRIM

) C. T Point, cevresel siirdiiriile-
bilirlige yonelik yatirim politika-
simy stirdiiriivken, yeni Eco Green
driin kalemlerini de tanitryor. Ye-
sil Ekonomi konularinda uzman-
lagmas uluslararasi bir is danis-
manhgr sirketi olan QUANTIS
ile yakin zamanda yapilan ishir-
ligi anlasmasi, bu son adimi hiz-
landirmayr ve hem insan hem de
ekonomik olarak mevcut tiim kay-
naklary optimize etmeyi amagh-
yor. Bu yolda atilan cesitli adim-
lary arasinda, paydaslaria ileti-
sim, Kurumsal Ayak Izi haritala-
masi, bilimsel hedefler ile duygusal

bir yon degil, bir bilim olarak fa-
sarlanan iletisime iliskin ayrintil
bir yol haritasi yer alryor.

Dabha ayrintily ifade edecek olur-
sak, C.T. Point 2021 de, sirketin
modernligini son on yilda ine ¢1-
karmas olan giiclii yonlerini gelis-
tirmeye kendini adadi:

- Akillr Endistri - fnavmyon
yollarimin optimal yonetimi da-
hil olmak iizere farklt planlama
ve tretim adimlarini desteklemek
icin makine 6grenimi ¢oziimleri;
- Dijital Endiistri — Boyama ve
tretim tesislerinde stiregleri en-
tegre etme ve dijitallestirme;

a company’s modernity in the last
decade:

- Smart Industry - Machine learn-
ing solutions to support the differ-
ent planning and production steps,
including the optimal management
of innovation paths;

- Digital Industry — To integrate and
digitize processes in the dyeing
and production facilities;

- Sustainable Industry — Research
into materials and treatments ca-
pable of reducing the impact of
processes and introducing a vision
of circular economy in the yarns
domain;

- Creative Industry — Design and
imagination always come first.

In terms of sustainability, the
company, which in recent years
has put the "Eco Green" line (high
tenacity polyester sewing threads,
which are produced using the re-
cycling of post-consumer plastic
waste) on the market, takes a fur-
ther step in forward by introducing
the Blake Eco Green and Kent Eco
Green products. The firstis a woven
thread in 100% recycled polyester,
while the latter is a twisted thread,
also in 100% recycled polyester;

- Siirdiiriilebilir Sanayi — Pro-
seslerin etkisini azaltabilecek wve
iplik alaminda dongiisel ekonomi
vizyonunu tanitabilecek malze-
me ve islemlere yonelik arastirma;
- Yaratict Endiistri - Tasarim ve
hayal giicii her zaman once gelir.
Siirdiiriilebilirlige  gelince, son
yillarda piyasaya "Eco Green"
hattin (tiketim sonras plastik
atiklarin geri doniisiimi kulla-
nilarak iretilen yiiksek mukave-
metli polyester dikis iplikleri) pi-
yasaya sunan firma, Blake Eco
Green ve Kent Eco Green tirin-
lerini tamitarak bir adim daha



both these items are suitable for
sewing soles with Blake, Rapid or
specific models for Goodyear pro-
cessing. The suggestion for these
types of threads is to use semi-
waxed threads for the welt and
waxed ones for the bottom. Fur-
thermore, the EcoGreen line adds
to the previous products made by
the company, with the aim of giv-
ing an effective response on the
issue of environmental sustainabil-
ity; PFC FREE (Perfluorocarbons)
in the WATER PROOF version, both
in the polyester and polyamide
yarns, and Solvent

FREE in the BOND- [m]zii[m]

ING line, both in the :
single-ply yarn and E :

the three-ply one. 4

atvyor. Bunlarin ilki %100 geri
doniistiiriilmiis polyesterden do-
kunmus bir iplik, ikincisi ise yine
%100 geri doniistiiriilmiis polyes-
terden biikiimlii bir iplik. Bu par-
calarin her ikisi de Blake, Rapid
veya Goodyear isleme icin ozel
modellerle taban dikmek icin uy-
gundur. Bu tip iplikler icin, kenar
seridi igin yart mumlu, alt kisim
igin mumlu ipliklerin kullanil-
masi onerilir. EcoGreen serisi ay-
rica, cevresel sirdiriilebilirlik ko-
nusunda etkin bir yanit vermek
amactyla sivketin daha once iiret-
tigi driinlere, SU GECIRMEZ

versiyonunda hem polyester hem

Recently, C.T. Point has implemented two yarn dyeing plants. One is
a4-boilermachine, and the otherisaninnovative digital technology.
Both these investments are specifically intended to meet the
growing demand for 100% recycled yarns. These investments were
followed by others destined for various production departments.

C. 1. Point yakin zamanda iki iplik boyama tesisini
hayata gecirdi. Bunlarin biri 4 kazanlt makine, digeri
ise yenilikei dijital teknoloji. Bu yatirimlarin her ikisi de
ozellikle %100 geri dondistiiriilmiis ipliklere yonelik artan
talebi karsilamaya yonelik. Bu yatirimlari, cesitli iiretim

departmanlarina yonelik yatirimlar izledi.

de polyamid ipliklerde PFC-siz
(Perflorokarbonlar) — versiyonu;
SALPA serisinde hem tek kath

hem de ii¢ katly ipliklerde ise sol-

ventsiz versiyonu ekledi.

International
Technology

May
2022
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Bu sayfada sunulan
triinler son tiriiniin
iiretimine doniik
caligan endistrinin en
son yeniliklerinden
bazilar.

Among the most innovative prod-
ucts from the company appear
tapes and fabrics with particular-
ly high quality standards.

The first are produced using ma-
terials such as: cotton, nylon
(light or heavy], cotton-blend ny-
lon, polyester (light or high-te-
nacity), paper (crepe or smooth},
glass wool, and nonwoven fab-
rics of different kinds. Double-
sided tapes, on the other hand,

MALZEME DEGERLENDIRMES] 2022
EN YENILER

» ABITALIA

Sirketin en  yenilikei  idiriinleri
arasinda ozellikle yiiksek kalite
standartlarina sahip bantlar ve
kumagslar one ¢ikvyor.

Bantlar, pamuk, (hafif veya agir)
naylon, pamuk karisimlt nay-
lon, (hafif veya yiiksek direngli)
polyester, (krep veya piiriizsiiz)
kagit, cam yiinii ve farkh tiirlerde
dokunmamis kumagslar gibi mal-
zemeler  kullanilarak iiretiliyor.
Cift tarafl bantlar ise gelenek-
sel dokunmams malzemelerden,
polyesterden ve PVC'den yapil-
yor. Bantlarda kullanilan yapisti-

are made of traditional nonwoven
materials, polyester, and PVC. The
kind of adhesive used on tapes
are: hot melt, water based, sim-
ple or modified acrylic, natural or
synthetic rubber latex ones.

In recent years, the range of rein-
forcing fabrics has also been ex-
panded, and now it spans from
Jersey to very light cotton, back-
brushed articles and nylon items.
The latter, much in demand for
the processing of bags and other

rice tirleri sunlar: sicak eriyik, su
bazh, basit veya modifiye akrilik,
dogal veya sentetik kauguk lateks.

Son yillarda genisleyen takviye
kumas yelpazesi bugiin jarseden,
cok hafif pamuklu, arkadan firca-
lanmas iiriinlere ve naylon iirin-
lere kadar uzanwyor. Cantalarin ve
diger deri esya diriinlerinin islen-
mesi igin cok talep goren naylonlar,
yiiksek mekanik stres dahil olmak
uzere farkly kalinhklarda iireti-
liyor. Naylon kumas serisi ayrica
yurtilmaya karst dayanikl malze-
meler iceriyor. Takviye kumagsiar
logolar veya cesitli tasarimlaria

leather goods products, are pro-
duced in different thicknesses,
including high mechanical stress
ones. The line of nylon fabrics also
includes tear-resistant materials.
The reinforcing fabrics can be cus-
tomized with logos or various de-
signs, and the adhesive —in both
normal and thermo-adhesive ver-
sions — can be spread on one side
or both. A product specifically de-
signed for the production of bags
is also available among the offer-
ings of the company. This is a ny-
lon fabric coupled to the bonded
leather, or used as a core between
two layers of bonded leather.

Besides all of this, there is Tak-
seal®, an adhesive tape that used
with the dispenser projected by
themselves, facilitates the tem-
porary bonding of small compo-
nents before sewing, avoiding
the use of mastics or double-sid-
ed tapes. The special formulation
of the micro-dot glue makes the
placement or any replacement
easier in case of any errors, and

avoids waste of time E E

due to the leakage
or filaments of more
liquid glues. E -

ozellestirilebilir ve hem mnormal
hem de termo yapiskanl versi-
yonlarda, yapistirict bir tarafa
veya her iki tarafa da yayilabilir.
Firmanin portfoyiinde ¢anta iire-
timi igin ozel olarak tasarlanmas
bir diriin de yer aliyor: salpa deriye
baglanan veya iki kat salpa deri
arasinda bir cekirdek olarak kul-
lanilan bir tiir naylon kumas.

Bunlarin yani sira, kendi kendi-
lerine projekte edilen dispenser ile
birlikte kullanilan bir yapiskan
bant Takseal®, mastik veya cift
tarafh bant kullanimindan kagi-
narak dikis oncesi kiicik parcala-



LUIGI CARNEVALI

Leading company in the
production of reinforcing materials
forthe footwear and leather goods
sector, Luigi Carnevali keeps being
committed to the virtuous path of
environmental sustainability. For
several years, in fact, chemical
products considered particularly
harmful to the environment
have been excluded from the
production cycle of the supply
chain, a choice that over time has
become increasingly restrictive
and has involved all its suppliers.

CERTIFICATES AND
DOCUMENTARY EVIDENCE
Carnevali provides documentation
of this commitment, making the
results of laboratory tests and
all the certifications necessary
to confirm the quality and
compliance with the various
international standards available
to the customer.

FROM PACKAGING TO SHIPPING

Indeed, the sustainability process
does not end with the product.
Special attention is also paid to
the packaging and materials,
which, in addition to ensuring a
low-impact, must be recyclable.
Furthermore, the choice of
suppliers relatively close to

rin gegici olarak yapistirilmasini
kolaylastirmak iizere tasarland.
Mikro nokta yapistiricimin Gzel
Sformiilasyonu, herhangi bir hata
durumunda  yerlestirmeyi veya
herbangi bir degistirmeyi kolay-
lastirarak daba fazla sivr yapis-
tiricimin sizantist veya liflesmeye
bagl olan zaman kaybini onler.

» LUIGI CARNEVALI

Ayakkabt ve deri iiriinleri sektorii
icin takviye malzemeleri iireti-
minde lider sirket olan Luigi Car-
nevali, cevresel sirdiriilebilirlik
yolunu izlemeye etmeye devam
ediyor. Cevreye ozellikle zararh
oldugu diistiniilen kimyasal iiriin-

their operational headquarters
allows optimizing the logistics,
traceability, and timing of the
production cycle steps.

NEW PRODUCTS

Carnevali's 'green’ aspect is
also reflected in a new sample
collection, which includes
families of fabrics produced
with recycled materials. These
are high-performance items,
which are consistent with the
company's policy aimed at the
circular industry logic.

ler, tedarik zincirinin diretim
dongiisiinden birkag yildir cikmas
durumda. Bu secim zaman iginde
giderek daha belirleyici ve tiim
tedarikeilerini kapsar hale geldi.

Sertifikalar ve belgesel kanitlar
Carnevali, kaliteyi ve miisteriye
sunulan farkli uluslararas: stan-
dartlara  wygunlugunu dogrula-
yan laboratuvar testlerinin sonug-
larint ve gerekli tiim sertifikalar:
miisterileri ile paylastr.

Paketlemeden nakliyeye

Elbette siurdiriilebilirlik  siireci
driinle bitmiyor. Cevreye diisiik
etkili olmamin  yani sira  geri

Microfibers with various types
of hands — soft to more rigid —
and a new microfiber made with

recycled fibers are among the
latest offerings Introduced by
the company. In addition to these
items, the company offers also
"Soft Crust" microfibers, which are
available in different thicknesses
(0.35 mm to 2.2 mm). These
'suede-effect’ items,

which emulates [®]xd[=]

crust,are particularly ¢ '.-,'l.

in demand on the Ei"’

market.

doniistiiriilebilir olmast gereken
ambalaj ve malzemelere de ozel
onem wverilir. Ayrica, operasyonel
merkezlerine olabildigince yakin
tedarikgilerin secilmesi sayesinde,
lojistik, izlenebilirlik ve tiretim
dongiisii adimlarimin zamanla-
masini optimize edilir..

Yeni iiriinler

Carnevali'nin  Yyesil' yonii, geri
doniistiiriilmiis malzemelerle iireti-
len kumas ailelerini iceren yeni bir
numune koleksiyonuna da yansid.
Soz konusu olan, sirketin dongtisel
endiistri mantifina yonelik politi-
kastyla tutarh olan yiiksek perfor-

mansl ogeler.
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HEAT
REFRACTION

The company aims at helping the
textile, footwear, and leather indus-
tries to develop an eco-sustain-
able, circular-economy process.
Pidigi Recycle System fits in pre-
cisely with this perspective. This
is a project aimed at developing
eco-friendly materials, capable of
offering the customer the techni-
cal standards necessary to main-
tain the desired quality. The devel-
opment of these items is done in
close collaboration with the fash-
ion sector players and meets the

Sirket tarafindan sunulan en son
teklifler  arasinda,  yumusaktan
daba serte kadar cesitli tiplerde
ellere sahip mikro elyaflar ve geri
doniistiiriilmiis elyaflardan yapil-
mas yeni bir mikro elyaf yer alryor.
Bu diriinlere ek olarak sirket, farkh
kahnhklarda (0,35 mm ila 2,2
mm,) mevcut olan "Soft Crust” mik-
rofiberlerini de sunmakta. Kabuk
etkisi yapan bu Siiet efektli' iiriinler
piyasada ozel olarak talep goriiyor.

» PIDIGI

Sirket, tekstil, ayakkabr ve deri
endiistrilerinin eko-siirdiiriilebi-
lir, déongiisel bir ekonomi siireci
gelistirmesine  yardimct  olmay:

"Fashion Industry Charter for Cli-
mate Action”, signed in Katowice
in December 2018 in conjunction
with the United Nations Confer-
ence on Climate Change (COP24).
Pidigi's proposal of eco-sustain-
able materials involves several
fashion segments, and is exten-
sive and constantly evolving.

For the insole
e Cellulosic material: 30-80% re-
cycled

amaghyor. Pidigi Geri Dénii-
stum Sistemi tam da bu bakis ag1-
sina uygun nitelikte. Soz konusu
proje, miisteriye istenen kaliteyi
korumak igin gerekli teknik stan-
dartlart sunabilen cevre dostu
malzemeler gelistirmeyi amagli-
yor. Ogelerin gelistirilmesi, moda
sektoriindeki aktorler ile yakin
ishirligi i¢inde gerceklesti, ayrica
Arahk 2018'de Katowice'de Bir-
lesmis Milletler Iklim Degisik-
ligi Konferans: (COP24) ile bir-
likte imzalanan "Moda Endiist-
risi Thiim Eylemi Sozlesmesi'ne
uyum gostermekte.

Pidigi'nin eko-surdirilebilir
malzeme portfoyi, cesitli moda

* Bonded leather: #5-90% recycled
e Fibreboard materials: 95-100%
recycled

* PU agglomerate for removable
insoles: 100% recycled and recy-
clable

Footwear and Leather Goods
Fabrics

e Post-consumer recycling 3D lin-
ers: 50-100% recycled

* Dinamica® microfiber from post-
consumer recycling (PET bottle
recycling): 48% recycled

e Post-consumer recycling poly-
ester and cotton linings: 100% re-
cycled

e Cotton Reinforcement Fabrics:
50-100% Recycled

e Linings for thermal insulation:
80% recycled and recyclable

* Waterproof and breathable mem-
branes: 80-90% recyclable

e Foams: 25% -100% recycled

Sportswear fabrics

* Zerowind® ECO fab- [W]3%3[=]
rics: from 100% recy- :
cled yarn (PET bottle 'E
recycling)

segmentlerini iceren, kapsami ve
siirekli gelismekte olan bir nite-

lige sahip.

I taban icin

* Seliilozik malzeme: %30-80 geri
dondistiiriilmiis

* Salpa deri: %75-90 geri doniis-
tiriilmiis

* Liflevha malzemeler: %95-100
geri doniistiiriilmiis

o Cikarilabilir tabanhklar icin
PU aglomera: %100 geri doniis-
tiiriilmiis ve geri doniistiriilebili

Ayakkab: ve Deri Uriin
Kumaglar:
o Tiiketici sonrast geri doniisiim



- COMFORTABLE
- ANTISHOCK

- HYGIENIC

- ANTIBACTERIAL

- ANTI-MOLD

NEW STEP

Working in close collaboration
with the most glamorous foot-
wear brands, the company of-
fers technical solutions capa-
ble of meeting the highest qual-
ity requirements. To ensure the
comfort in sports, casual and or-
thopaedic shoes, the Fussbett
is a critical component. But not
only! Companies specializing in

3D  gomlekler: %50-100 geri
déniistiiriilmais

* Tiiketici sonras: geri doniistim~
den (PET sise geri doniisiimii)
Dinamica® mikrofiber: %48 geri
déniistiiriilmiis

* Tiiketici sonrasi geri doniisiim
polyester ve pamuklu astarlar:
%100 geri doniistiirilmiis

* Pamuklu Takviyeli Kumagslar:
%50-100 Geri Déniistiiriilmiis

* It yalitvm icin astarlar: %80
geri doniistiiriilmiis ve geri doniis-
tiriilebilir

* Su gecirmez ve nefes alabilir
membranlar: %80-90 geri doniis-
tiriilebilir

- WASHABLE AND BREATHABLE

- CUSTOM PATENTED MATERIAL

the production of this compo-
nent must provide an item that
can satisfy several variables:
safety, resistance to mechanical
and chemical stress, not to men-
tion the aesthetic aspect. For the
production of the Fussbett, New
Step uses water-based PU, treat-
ed with antibacterial, anti-mould
plus aluminium powder (an ad-
ditive which allows reducing foot

* Kopiikler: %25 - %100 geri
déniistiiriilmiis

Spor giyim kumaslar:

o Zerowind® ECO fkumaglar::
%100 geri doniistiiriilmiis iplikten
(PET sise geri doniisiimii)

Onde gelen ayakkabr markala-
reyla yakin ishirligi icinde calisan
sirket, en yiiksek kalite gereksinim-
lerini karsilayan teknik coziimler
sunuyor. Spor, giinliik ve ortopedik
ayakkabilarda rahathg saglamak
icin Fussbett kritik bir bilesen.
Ama bununla simirh degill Bu
bilesenin diretiminde uzmanla-

heating]. The mixing of the above
materials is designed to ensure
the following: lightness, anatom-
ical precision, non-deformability

of the material and a .
E;4[E

high level of shock-
resistance  (density |

and hardness 35 to @I’
60 Shore A).

san sirketler, cesitli degiskenleri
tatmin edebilecek bir iiriin sagla-
makla yikiimli.: givenlik, meka-
nik ve kimyasal strese kars: direng,
ve elbette isin estetik tarafi. Fuss-
bett'in iiretimi igin New Step,
antibakteriyel, kif onleyici arti
aliminyum tozu (ayak 1sinma-
sin1 azaltan bir katkr maddesi) ile
islenmis su bazl PU kullanzyor.
Bu malzemelerin birlesimi saye-
sine, hafiflik, anatomik hassasiyet,
malzemenin deformasyona daya-
miklihig ve yiksek diizeyde sok
direnci (yogunluk ve sertlik 35 ila
60 Shore A) saglanabiliyor.

International
Technology

May
2022
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Two novelties have been intro-
duced by the Tuscan company
specializing in the development
and production of high-perfor-
mance materials, for the produc-
tion of work shoes, and more gen-
erally safety and military foot-
wear.

The first of these items is FUS, a
knitted fabric based on synthetic
yarns with also steel yarns inside.
This product has been studied for
the production of the ‘fussbett’.

A film applied on the reverse side
of the fabric blocks the passage
of the polyurethane during the in-
jection phase, and is also conduc-
tive in the presence of 12% rela-
tive humidity, according to the

» PRANEM
Is ayakkabisi iiretimi ve daha

genel olarak giivenlik wve askeri
ayakkabt diretimi igin yiiksek per-
Jformansh malzemelerin gelistiril-
mesi ve vretiminde uzmanlasmas
Toskana sirketi iki yeniligi miiste-
rileri ile paylastr.

Bu  parcalardan  ilki, sentetik
ipliklere dayali, ici celik ipliklerin
de bulundugu bir 6rme kumas olan
FUS. Bu iiriin fussbett' iiretimi
icin gelistirildi.

Kumagin arka yiiziine uygulanan
bir film, enjeksiyon asamas: sira-
sinda politiretanin gegisini engel-
ler, ayrica Elektrostatik Desarj
(ESD) czellikleri olan ayakka-

FABRIC

FILM

CEl EN 61340-5-1:2016 standard
regarding footwear with Electro-
statics Discharge (ESD) features.
The conductivity of the fabric re-
mains unchanged over time, and
this feature makes it particularly
suitable for the electronics indus-
try, where every slightest imper-
ceptible electrostatic discharge
could damage the devices.

Generally, to convert an injected
fussbett insole from insulating to
conductive, a seam with conduc-
tive yarn in the base of the insole
is applied. This type of processing
has some drawbacks, especial-
ly when using "anti-perforation”
fabrics as a lasting midsole. Fur-
thermore, over time, the stitching
could compromise the comfort of

bilara yénelik CEI EN 61340-
5-1:2016 standardina gore %12
bagil nem varhginda iletkendir..

Kumagsin iletkenligi zaman icinde
degismeden  kalr wve bu ozel-
lik onu, czellikle algilanamayan
elektrostatik bosalmalarin cihaz-
lara zarar verebilecegi elektronik
endlistrisi igin uygun hale getirir.

Genel olarak, enjekte edilmis bir
Sfussbett ig tabamini yalitkandan
iletkene doniistiirmek icin, i¢ taba-
min temeline iletken iplikle dikis
uygulanir. Bu tir bir islemin,
ozellikle kalict orta taban ola-
rak ‘anti-perforasyon” kumaslar
kullanildiginda  kimi  dezavan-
tajlary vardir. Ayrica, zamanla

—_—m

FUS REVOLUTION

T > FUS 1011
CONDUCTIVE

FUS REVOLUTION

D ———————

POLYURETHANE
INJECTED

Me—

the shoe and its very conductive
capacity.

The second novelty presented by
Pranem is the article STEP 2500:
this is a conductive fabric based
on polyamide (Global Recycle
Standard-GRS) with a carbon yarn
inside. This material, like the previ-
ous FUS, meets the requirements
of footwear complying with the
ESD regulations. The main feature
of STEPis thatitis made with recy-
cled yarns, in line with the needs
of an environmental-friendly pro-
duction. Thanks to its high resist-
ance to abrasion, STEP can be
used both as lining

and insole. Always [=1: E
for ESD type work

footwear.

dikis, ayakkabinin  rahathgin
ve iletkenlik kapasitesini tehli-
keye atabilir. Pranem tarafindan
sunulan ikinci  yenilik, STEP
2500: bu, icinde karbon iplik
bulunan polyamid bazl (Global
Recycle Standard-GRS) iletken
bir kumagstrr. Bu malzeme, onceki
FUS gibi, ESD yénetmeliklerine
uygun ayakkabi gereksinimlerini
karsilar. STEP'in temel ozelligi,
cevre dostu bir iiretimin ihtiyag-
lary dogrultusunda geri doniistii-
riilmiis ipliklerle yapilmas olmasi-
dir. STER asinmaya karst yiiksek
direnci sayesinde hem astar hem
de i¢ taban olarak kullanilabilir.
ESD tipi is ayakkabilars icin.
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Main Group - The machines become sma rt production systems

Introduced new tools

for cycle automation

) To save energy and raw materi-
als, while delivering top quality fin-
ished products: these are the tar-
gets that led Main Group to devel-
op innovative solutions, capable of
turning machines into intelligent
production systems, which can
interact and exchange data with
the other production process ele-
ments.

Sigma 300 T offers a sole gluing so-
lution capable of combining high
performance, innovative technol-
ogy, and great reliability. Any kind

of sole is identified by a 3D sys-
tem, which also automatically de-
termines the gluing trajectories.
This is ideal for all types of water-
based, solvent-based, or polyure-
thane glues.

To improve the quality of the fin-
ished product and processing ac-
curacy is also the purpose of the
new carding island with automat-
ic tool change system, which au-
tomatically enables to select up to
6 different tools, depending on the
upper to be processed. The system

MAINGROUP - MAKINELER AKILLIGRETIM SISTEMLERIHALINE GELIYOR
OTOMASYON DONGUSU IGIN YENI ARAGLAR TANITILDI

) En yiiksek kalitede iiriinler su-
narken enerji ve hammadde ta-
sarrufu saglamak: Bu hedefler
Main Group’u makineleri, di-
ger divetim siiveci ogeleriyle etki-
lesime girebilen ve veri alisveri-
sinde bulunabilen akilly diretim
sistemlerine doniistiiren yenilik-
¢i ¢oziimler gelistirmeye yonelt-
ti. Sigma 300 T yiiksek perfor-
mans, yenilikei teknoloji ve gii-
venilirligi birlestiren bir taban
yapistirma goziimii sunuyor. Her
tiir taban, yapistirma yoriinge-

lerini de otomatik olarak belir-
leyen bir 3D sistem tarafindan
tamimlanir. Bu, her tir su baz-
i, solvent bazli veya politiretan
yapistiricy igin idealdir. Islenecek
sayaya bagh olarak 6 farkl ta-
kimin otomatik olarak secilmesi-
ni saglayan otomatik arag degis-
tirme sistemine sahip yeni tarak
adasimin amact, bitmis diriniin
kalitesini ve isleme dogrulugunu
iyilestirmek.

Sistem, geri doniis, sessiz isleme
ve bakim gerektirmeyen yeni ne-

is controlled by a next-generation
brushless motor, which also de-
livers reversion, quiet processing,
and no maintenance. Also, the new
siliconizing island allows signifi-
cant improvements in the distribu-
tion of the release agent, which can
be combined with an electrostatic
gun, delivering 15 to 20% savings
in materials and fewer emissions
in the working envi- E E
ronment, for greater - H-l'!
protection of opera- rﬂ

tors’ health. 4 |l

sil fircasiz bir motor tarafindan
kontrol ediliyor. Ayrica, yeni sili-
konlama adasi, elektrostatik ta-
banca ile birlestirilebilen ayiric
madde dagiliminda onemli iyi-
lestirmeler yaparak, malzemede
%15 ila %20 tasarruf ve opera-
torlerin saghginin daha iyi ko-
runmasi i¢in calisma ortaminda
daha az emisyon saglvyor.
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CIUCANI MOCASSINO MACHINERY: New Ring System for sneaker production

and Goodyear processing

(Glueless Shoe Lasting

p The company based in the
Marche region has launched a
new system for making glue-free
shoes; the result is an extremely
flexible, comfortable, sustainable
shoe produced with lower labor
and machinery costs.

The glue-free sneaker production
project involves the construction
of a 5-operator work island with a
throughput of 230/250 pairs in 8
hours.

The island consists of two CIUCANI
sewing machines, one to sew the
upper to the insole and the other to
sew the sole; an ARP (a puff-curl-
ing machine which crimps the up-
per) and other machines normal-
ly used in shoe factories. The two
sewing phases enable to avoid us-
ing glues, and all the related pro-
cessing phases.
According to

laboratory tests,

after 80,000 flexes, the sole did
not show any alterations.

A similar work island setting ex-
ists for the production of Goodyear
footwear; thanks to the project car-
ried out by CIUCANI, the
use of glue and nails
is reduced to a min-

imum, that is to the

welt and the appli-
cation of the heel —
the time saved

and the ease

of  execution
are remarkable.
The glue-free assem-
bly performed

with the work islands designed by
CIUCANI MOCASSINO MACHINERY
makes the footwear extremely flex-
ible and comfortable. The savings in
terms of machinery, time and per-
sonnel are equally remarkable.

The shoe is made with a reduced
environmental impact — an eco-
sustainable product, which sup-
ports the ever-increasing environ-
mental awareness of

consumers and big &=
brands. 4

CIUCANI MOCASSINO MAKINALARI: NEW RING SYSTEM SPOR AYAKKABI URETIMi VE GOODYEAR ISLEME iCIN YENI RING SISTEMi
YAPISKANSIZ AYAKKABI KALIPLAMA

) Merkezi Marche bolgesinde bu-
lunan firma yapiskansiz ayakka-
bilar icin yeni bir sistem gelistirdi;
sonug daha diisiik emek ve makina
maliyetleriyle son derece esnek, ra-
hat ve siirdiiriilebilir bir ayakkab.
Yapiskansiz spor ayakkab iivetimi
projesi 8 saatte 230/250 ¢iftlik bir
dretim ile 5 islemcili bir adamin
olusturulmas: anlamina geliyor.

Ada, biri ayakkab: yiiziinii dige-
7i tabany dikmek icin olmak iizere
iki adet CIUCANI dikis makina-
sindan; bir ARPden (yiizii kivi-

ran bir biikme makinast) ve nor-

malde de ayakkabi fabrikalarinda
kullanilan  diger makinalardan
olusuyor. Tki dikis siireci yapiskan
kullanimini ve bununla ilgili tiim
islem asamalarini gereksiz kilryor.
Laboratuvar festlerine gore fa-
ban 80.000 kez kivrilmadan son-
ra herhangi bir bozulma goster-
medi. Benzer bir is adasi Good-
year ayakkabilarinin iiretimi igin
de kullaniliyor; CIUCANI tara-
Jfindan vyiriitiilen proje sayesinde
yapiskan ve ¢ivi kullanimi mini-
mumda — yalnizca kisele ve topuk
uygulamast ile sinirh. Bu sayede

kazanilan zaman wve uygulama
kolayhg dikkat cekici bir diizeyde.
CIUCANI MOCASSINO MA-
CHINERY tarafindan tasarla-
nan adalarin yaptigi yapiskansiz
montaj, ayakkabilar: ok esnek ve
rahat fkilyyor. Makinelesme, za-
man ve personel agisindan sagla-
dig1 tasarruf da ayrica dikkate de-
ger. Ayakkabinin iiretiminde cev-
re de daha az zarar goriiyor — hem
tiiketicilerin hem de markalarin
git gide yiikselen cevresel duyarh-
liklariny destekleyen eko-siirdiirii-
lebilir bir diriin.
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Fratelli Alberti - New machines, new logo, and an updated website

Extended the line

of 4.0 models

AV2NET

INDUSTRY 4.0 ) A key reference in our

sector for the skiving,
~ splitting, and coupling
. technologies  for
* leather and other
types of materials,
FAV (Fratelli Alberti
Varese] gets ready
to face the future by
planning several pro-
jects supported by its
enthusiastic  people,
who represent a new
genera- tion of entrepreneurs.

\TERMO Over 75 years of history and a lot of
m QS VY STEM mechanical proposals that helped

THE NEW WAY TO WORK developing the "leather area” all
THERMOPLASTIC MATERIALS

ATERMO SYSTEM

The new Aterno system was also presented at the Simac 2021. This
is a brand-new method that allows to eliminate the lubricating fluid
in the thermoplastic material processing. With the Atermo system,
in fact, the blade is cooled by an air flow, in order to avoid overhea-

ting and residue deposition. Both process waste and maintenance
tasks are reduced; in fact, the blade remains cleaner, no disposal of
the coolant fluid is longer required, and also the machine cleaning
tasks are also reduced. The advantages of this innovative method
also concern environmental sustainability and the finished pro-
duct quality, as the use of chemicals and glue leaks are eliminated.

over the world; specialized human  These include the AV2 NET and the
resources and the management's line of coupling machines, which
belief that it is necessary to focus  are fully enabled and certified for
onresearchand developmentofad-  interconnection in 4.0 factories.
vanced technologies, are justafew These new proposals have been
of the company’s strengths. built to extend the many advantag-
Among the innovations introduced  es of the previous models; the abil-
by FAV, in addition to 4.0 machines, ity to store the working parameters,
the restyling of the logo and aboost ~ the optimization of energy con-
of communication are included;and ~ sumption and the increased speed
also the website that has been up-  of execution are just some of their
dated to offer the "visitor" an easy  features. Among the proposals still
access, a consistent navigation to be realized, there is also the im-

path and a detailed overlook of the  plementation of 4.0 IE

offer. Furthermore, at the Simac requirements on the == o

Tanning Tech 2021, the new FAV4.0  leather splitting ma- - v

models were presented. chine line. 4 b=
ATERMO SISTEMI

Simac 2021 de yeni Aterno sistemi de tanitildi. S6z konusu olan ter-
mo-plastik malzeme islemindeki kayganlastiricr sivrys saf disi birakan
yepyeni bir yontem. Atermo sistemi ile bicak, asiri isinma ve gokiintiiniin
oniine gegmek amactyla bir hava akist vasitasiyla sogutuluyor. Boylece
hem atik hem de bakim icin gereken adimlar azaltilirken, bicak temiz
kalvyor, sogutucu sivinin tabliyesi islemi ortadan kalkiyor ve makina-
min temizligi icin gereken adimlar da azalyor. Bu yenilikei yontemin
avantajlar: cevresel siirdiiriilebilirlik ve bitmis tiriin kalitesini de etkiler
nitelikte, zira kimyasal kullanimina gerek olmazken yapiskan sizintist
da ortadan kalkmas oluyor.

FRATELLI ALBERTI - YENTMAKINALAR, YENILOGO VE YANIWEB SAYFASI
140 SERISI MODELLERI GENISLETILDI

) Deri ve farkls malzemeler igin
syirma, ayirma ve baglama tek-
nolojileri igin onemli bir referans
olan FAV (Fratelli Alberti Vare-
se) gelecek yillara, yeni nesil giri-
simcileri femsil eden tutkulu in-
sanlarin destekledigi farkl pro-
Jeleri  planlayarak hazirlaniyor.
75 yilr asan taribhi ve diinyanin
her yerindeki “deri alaninin” ge-
lismesine yardimer olan mekanik
driinleri; uzman insan kaynakla-
71 ve yonetimin ileri teknolojilere
odaklanmanin gerekliligine olan
inanci, firmanin giicli yanlarin-

dan sadece birkagr. FAV in bege- = kinalar: serisi de yar alvyor. Bu
niye sundugu yenilikler arasinda,  yeniidiriinler onceki modellerin pek
4.0 makinalarin yani sira yeni | ¢ok avantajim gelistirmek icin fa-
logo tasarimi ve iletisimde goste-  sarlandy; calisma parametrelerini
rilen ataklar; ayrica “ziyarefgiye”  kaydetme, enerji tiiketimi optimi-
daha rabat erisim saglayan web = zasyonu ve artan islem hizi ozel-
sitesi, tutarh bir navigasyon izlegi  liklerinden yalnizca birkagt. Ha-
ve siparise detayl bir bakis olana-  yata gecmek iizere olan yenilikler
§t sunan yeni tasarimi da yer ali-  arasinda ayrica, deri ayirma ma-
yor. Simac Tanning Tech 2021de  kinas serisine 4.0 serisinin gerek-
ayrica yeni FAV 4.0 modelleri de  liliklerinin uygulanmas: var.
tamitildr. Bunlarin arasinda AV2

NET wve tamamen erisime agtk ve

4.0 fabrikalarinda ara baglant:

igin sertifikals olan baglama ma-
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TEGO gets its quality/price ratio better

For the more challenging

stitching

) The Vigevano-based company ex-
pands its line of sewing machines
by introducing the TE1GO BIC3,
BIC4 and TE1GO R20 models. This
kind of special technology is es-
sential for the production of bags,
suitcases or other specific items. In
addition to operational functional-
ity, TEGO has been focused on the
material quality, while keeping the
price below the market standard.

TEGO KALITE/FIYAT ORANIIGELISTIRD
DAHA ZORLU DIKISLER iGiN

) Vigevano merkezli firma, TE-
1GO BIC3, BIC4 ve TE1IGO
R20 modellerini tamitarak dikis
makineleri serisini genisletti. Bu
ozel teknoloji, canta, valiz veya
diger ozel diviinlerin iiretimi icin
kritik inem tasiyor. TEGO, ope-
rasyonel islevsellige ek olarak, fi-
yati piyasa standardinin altinda
tutarken malzeme kalitesine de
odaklanmas durumda.

TE1GO BIC3 VE BIC4
Torba “kanatlar:” ve U seklinde-
ki her ayrintiyr dikmek icin doner

TE1GO BIC3 AND BIC4

A rotating arm (360°) machine for
stitching the bag “flaps” and every
U-shaped details.

The BIC3 model is suitable for
stitching with stitches very close
to the edge (0-9 mm range); it
features a double feed and

a crochet with needle

guard and bobbin case

lifter, to optimize the work even
with very heavy yarns.

Technical features

Sewing head model Adler 867, 180
mm arm depth for BIC3 and 300
mm for BIC4.

Operation height 310 mm for BIC3
and 390 mm for BIC4: this feature
enables the sewing of large suit-
cases and bags.

TE1GO R20
A column machine (400 or
500 mm height] with hori-
zontal axis crochet, 1 nee-
dle, triple feed, "detachable”
arm designed to slide out-
wards and facilitate the inser-
tion of bags with bottom.
The machine can be equipped with
plates and jaws of various sizes,
which allows sewing even in very

.‘c\
a:
-
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-

kollu (360°) bir makine.

BIC3 modeli, kenara cok yakin
dikislerle (0-9 mm aralig) dikis
icin uygundur; ok agir iplikler-
de bile calismayr optimize etmek
icin ¢ift besleme ve igne koruma-
l ve mekik kaldiricil bir kroseye
sahiptir.

Teknik ozellikler

Adler 867 modeli dikis kafast,
BIC3 icin 180 mm kol derinligi
ve BIC4 i¢in 300 mm.

BIC3 i¢in 310 mm wve BIC4 icin
390 mm calisma yiiksekligi: bu

ozellik biiyiik valiz ve cantalarin
dikilmesini saglar.

TE1GO R20
Yatay eksen krose, 1 igne, iicli
besleme,  'vikarilabilir”  kollu,

disa kaydirmak ve dipli torbala-
rin yerlestirilmesini kolaylastir-
mak i¢in tasarlanmais bir situn
makinesi (400 veya 500 mm,).

Makine, ozellikle yakin dikis-
lerle cok dar késelerde bile diki-
se izin veren cesitli boyutlarda
plakalar ve cenelerle donatila-
bilir. Standart dikis icin mak-



TE1GO R20

tight corners, with particularly
close stitches. For standard
sewing, the maximum stitch
distance is 9 mm.

To meet the most diverse work re-
quirements, this model can be fit-

ted with two different types of cro-  simum dikis mesafesi 9 mm dir. Giivenilir, hassas ve saglam
chets: model Adler 069 or modified Bu model cok farkli calisma ge-  TE1GO R20 teknolojik olarak
Adler 067. reksinimlerini karsilamak icin  gelismis bir makinedir.

Reliable, precise and = E iki farkl krose tiirii ile donatila-

robust, TE1GO R20 is bilir: model Adler 069 veya mo-

a technologically ad- : " difiye Adler 067.

vanced machine. 4 El:\?‘-'-

1969'dan beri....

Cesaret, Giivenilirlik, Kurallara sayg1 ve Yenilik¢ilik merak:

Is arkadaslarina, tedarikgilere ve Miisterilere saygi
Biitiinlegmis bir ekibin hem kendisi hem de firma i¢in daha faydali olacag: inanci

Uzun soluklu bir ortaklik i¢in Miisteriye sayg:
Asla hayal etmeyi birakmamak, riiyalarin gergeklesmesine izin vermek
Enrico ve Rita Lamebo’yu bu degerler iistiine kurdu...

... ve biz daima buna inanacagiz !

Gabriella
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WINTECH - New machines for boot production

More quality and less

) The company’s latest proposals
include the WLX line of machines
for the production of boots in ther-
moplastic materials.

These machines combine high pro-
ductivity with lower energy con-
sumption, and this was achieved
thanks to the use of new electri-
cal/hydraulic systems.

In fact, the use of variable speed
servomotors controlled by invert-
ers, combined with other solu-
tions, allow reducing the energy
consumption by 60%. In addition,
the new servomotors ensure a
number of benefits, including the
following: the elimination of pro-
portional valves and variable dis-
placement pumps, as well as the
reduction of the oil tank volume
by 50%. Thanks to the lower tem-
perature of the oil in circulation,
a longer life of pumps, hydraulic
cylinders, and seals is achieved.
And a lower environmental heat-
ing is also achieved. Efficiency,

WINTECH - BOT URETIM G YENIMAKINALAR
DAHA IYi KALITE VE DAHA AZ TUKETIM

) Firmamin en son dirinleri ara-
sinda,  termoplastik  malzeme
botlarin diretimi igin WLX seri-
si makinalar var. Bu makinalar
yeni elektrik/hidrolik  sistemle-
rin yardimuyla yiiksek verimliligi
diisiik enerji tiiketimi ile birles-
tiriyor. Baska ¢oziimlerle birlik-
te, inverterler tarafindan kontrol
edilen, degisken bzl yardimc
motorlarin kullanimi enerji ti-
ketimini %60 oraminda disiirii-
yor. Yeni yardimct motorlar buna
ek olarak bir dizi baska avanta-

Jt da beraberinde getiriyor: denge
valfi ve degisken yer degistirme-
li pompalarin elimine edilmesi ile
yag tank: hacminin %50 oranin-
da kiigiilmesi gibi. Sirkilasyon-
daki yagin diisiik 15151 sayesinde,
daba uzun pompa, hidrolik si-
lindir ve miibiir 6mrii miimkiin.
Cevre 1sinmast da daha disiik.
Verimlilik, sessizlik ve is optimi-
zasyonu da ozellikle bot iiretimi
icin ¢ok elverisli olan WLX se-
risi makinalarin diger ozellik-
leri arasinda. Firma siireci §éyle

noiselessness, and work optimi-
zation are other aspects featuring
the WLX line machines, which are
particularly suitable for work boots
production. "The servomotor high
efficiency — specifies the company
- is the result of the hardware cho-
sen, a careful evaluation of how to
implement it, and a precise study
of the hydraulic flows dynamics.
Failing to perform a specific study
on the optimal parameters, would
have made impossi-

ble to get the desired [M]zip#[m]
results. Including the ;
quality of the finished E
product."q ="

agiklyor: “Yardimer motorlarin
yiiksek verimliligi secilen dona-
nimin, onu uygulama konusun-
daki dikkatli degerlendirmelerin
ve hidrolik akis dinamigi iizeri-
ne ayrintily calismalarin bir so-
nucu. Optimal degiskenler iizeri-
ne ozel bir calisma yapilmasayd:
arzulanan sonuglarin alnmasi
miimkiin olmazdi. Bitmis tirii-
niin kalitesi de buna bagh.”



OMAC - Introducing the new LT600 Optic

) The Venetian company present-
ed a wide range of machines for
the production of leather goods
at Simac 2021, including belt pro-
cessing.

Among the novelties seen in the
stand, particular interest was
shown by the operators of the sec-
tor for the new LT600 OPTIC pro-
posal.

The first one, the LT600 Optic (Work-
ing area 70 x 90 cm], LTG0OO OPTIC
MINI (working area 45 x 45 cm) and

OMAC - YENi NEW LT600 OPTIC TANITILDI

LT 610 OPTIC (working area 60 x
80 cm), is an automated worksta-
tion suitable for gluing all kind of
components of leather, synthet-
ic, leather board, toe puff, counter
material and fabric.

Based on the vision system via op-
tical camera with a resolution of
1.3 megapixels, which detects the
shape and position of the pieces
to be glued, the machine allows all
types of bonding/coloring perime-
terand/ or any point of a flat com-
ponents and in the full surface.

HER SEY KAMERA GOZETIMi ALTINDA

B Venedikli sirket, Simac 2021de
kayus isleme de dahil olmak iizere
deri diriinleri tiretimi icin genis bir
makine yelpazesi sundi.

Sektor isletmecileri stantta sergile-
nen yenilikler arasinda yeni LT600
OPTIC projesine ézel bir ilgi gos-
terild.

LT600 Optic (talsma alant 70 x
90 ¢m), LT600 OPTIC MINI (ca-
lisma alant 45 x 45 cm) ve LT 610
OPTIC (calisma alan 60 x 80 cm),
deri, sentetik, deri levha, buruniu
puf, karsi malzeme ve kumas dahil
olmak iizere her tiirlii yapistirmaya
uygun otomatik bir is istasyonudur.

Yapistirilacak parcalarin seklini ve

konumunu algilayan 1.3 megapik-
sel goziiniirliige sabip optik kamera
goriis sistemini igeren makine, her
tiirlii yapistirma/renklendirme cev-
resini ve/veya diiz bir bilesenin her-
hangi bir noktast ile tam yiizeyde
calismayr miimkiin kilar.

Standart versiyon, +/~ 1 mm'lik
hata payin: azaltan 1.2 mm'lik bir
agizhga sahip bir tabanca ile do-
natumistir. Makine, uzaktan eri-
sim icin onceden ayarlanmas entegre
endiistriyel bilgisayar ve ag arabi-
rim denetleyicisi, LCD 1.7, 3 ek-
sen X=Y-Z yonetimi igin yazilim ve
calisma malzemesine piiskiirtiilen
drin miktarimin ofomatik kontro-

Standard version is equipped with
a gun, with nozzle of 1.2mm, which
reduces the margin of error of +/-
1mm. The machine is equipped
with integrated industrial comput-
erand networks interface control-
ler preset for re-
mote access, LCD
1.7”, software for
the management
of 3 axis X-Y-Z and
models editing and
automatic  control
of product quantity
sprayed on the working ma-
terial. The software is easy and in-
tuitive use of machinery. For exam-
ple, the operator to freely position
the pieces to be glued on the work
surface. Path editing via mouse; all
working programs can be saved on
the PC and on USB key.
The machine is equipped with 10
liters Teflon-coated tank prepared
for the use of glue in dry bags
and powerful exhauster. The ma-
chine can be moved easily at any
time, thanks to the self-blocking

wheels.

Version LT610 is E_':?EE
. . P, L]

equipped with 4 qu_:# h

Guns. 4 [w] B

lii ve model diizenlemesi ile dona-
flmagstar.

Yazilim, kolay ve sezgiseldir. Orne-
gin, operator yapistirilacak parca-
lary calisma yiizeyine serbeste ko-
numlandirabilir. Fare ile yol dii-
zenleme; tim calisan programlar
PCye ve USB anahtarina kayde-
dilebilir.

Makine kuru torbalarda tutkal kul-
lanimuigin hazirlanmas 10 litre tef-
lon kapl tank ve giiclii aspirator ile
donatilmistir. Kendi kendini bloke
eden tekerlekler sayesinde makine
her an kolayca hareket ettirilebilir.
Versiyon LT610, 4 Tabanca ile do-
natumistir.
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p BURBERRY — BRAND’S
GROWTH SLOWED DOWN

BY CHINA

In the fiscal year closed last
April, the brand recorded reve-
nues of over 2.8 billion pounds
(about 3.3 billion euro), up 23
percent. Sales were also posi-
tive, up +18%, driven by the cut
in promotions that gave the firm
greater credibility. The discount
cut was also applied to the dig-
ital channel. In the 4th quar-
ter of the fiscal year, compara-
ble sales recorded +7%, despite

kisa haberler
girketler
tlkeler

» Burberry — Markanin
biiyiimesini Cin yavaslatt
Marka gegen Nisan ayinda ka-
panan mali yilda, yiizde 23 ar-
tisla 2,8 milyar sterlinin (yak-
lasik 3,3 milyar euro) iizerinde
gelir kaydetti. Satislar ayrica,
Sfirmaya daha fazla givenilir-
lik saglayan promosyonlardaki
kesintinin etkisiyle +%18 artis-
la pozitif olarak kayda gecti. In-
dirim diisiisii dijital kanalda da
uygulandr.  Karsilastirilabiliv
satislar mali yilin 4. ceyregin-
de, Cin Halk Cumburiyeti'nde

the lockdown in Mainland China
during the month of March. In
53 weeks, the adjusted operat-
ing profit went from 396 to 523
million pounds.

The products that drove the |

growth were outerwear (+39%)
and leather goods (+28%).

A press release by the brand
reads, "Our estimates are based

on Covid-19 impact and the re- :

covery in consumption in main-
land China. Although the cur-
rent macroeconomic environ-
ment creates some short-term
uncertainty, we are managing
well the inflation burden. Based
on the rates as of May b6, 2022,
we expect a change in currency
of 159 million pounds on reve-
nues and 92 million pounds on
adjusted operating profit in fis-
cal year 2023 ".

With specific reference to Chi- |

na, it must be considered that
about 40% of Burberry's net-
work is presently closed, while
e-commerce is totally blocked.

Mart ayr boyunca wuygulanan
karantinaya ragmen +%7 kay-
detti. 53 haftada, diizeltilmis
Sfaaliyet kart 396 dan 523 mil-
yon pounda ¢ikt1.

Biiyiimeyi saglayan iiriinler dis
giyim (%+39) wve deri iiriinler
(%+28) oldu.

Marka tarafindan yapilan bir
basin  agiklamast  soyle  diyor:
"Tabminlerimiz. Covid-19 et-
kisine ve (in anakarasinda tii-
ketimdeki toparlanmaya daya-
niyor. Mevcut makroekonomik
ortam kisa vadeli bir belirsizlik
yaratsa da enflasyon yikiinii iyi
yonetiyoruz. 6 Mayis 2022 iti-
bariyle, 2023 mali yihinda ge-

) TOD'S — NOT BAD, DESPITE
CHINA'S SHARP SLOWDOWN
“In the first quarter of 2022, we
have achieved results higher
than pre-pandemic ones”, said
Diego Della Valle, owner of the
group. In the first three months
of the year, thanks to the Amer-
ican market (+68% to 15.7 mil-
lion euro), the Tod's Group’s
consolidated turnover reached
219.6 million euro, up 23% com-
pared to the first quarter of
2021. Revenues amounted to
214.4 million, up 20% compared
to the first quarter of 2021. In
the first quarter of 2019, rev-
enues amounted to 216.4 mil-
lion euro.

The Tod's brand performed par-
ticularly well, with sales of
104.6 million euro (+36% at
current exchange rates). Roger
Vivier also did well (52 million
euro, +8%), despite the slow-
down in the sales trend in Chi-
na, in March. Revenues also in-

i creased for the Hogan and Fay

brands, which recorded +16%
and +20%, respectively.

Double-digit growth for all item
categories, with leather goods

lirlerde 159 milyon sterlin ve
diizeltilmis faaliyet karinda 92
milyon sterlinlik bir degisiklik
bekliyoruz.”

Cin'e 6zel bir atifla, Burberr-
ynin agimin yaklasik %401min
su anda kapal oldugununi ve
e~ticaretin tamamen engellen-
digi goz oniinde bulundurmak
gerekiyor.

» Tod's — Cin'de keskin
yavaslamaya ragmen fena
degil

Grubun  sahibi Diego Della
Valle, '2022'nin ilk ceyregin-
de pandemi oncesi sonuglardan
daha yiiksek sonuglar elde et-

ROGER VIVIER

on the lead with +63%. Geo-
graphically speaking, reads the
note, in addition to the perfor-
mance of the American market,
the growth of Italy (+17%) and
Europe (+29%) - thanks to the
"solid purchases of local cus-
tomers and the return of intra-
European and American tour-
ism — should be noted. ” Chi-
na, albeit still with positive sign
(+9% to 68.5 million euro], suf-
fers "a significant slowdown in
the trend of purchases in the
second half of March, due to
the strict restrictions imposed
to deal with the new Covid cas-
es. " Despite the good start in
2022, about 30% of the stores
remain closed and online deliv-
eries have been interrupted as
the distribution hub is located
in Shanghai.

tik" dedi. Tod's Group'un kon-
solide cirosu yilin ilk di¢ ayin-
da, (+9%68 ile 15.7 milyon av-
roya ¢ikan) Amerikan pazari
sayesinde 2021'in ilk ceyregine
gore %23 artarak 219.6 milyon
avroya ulasti. Gelirler 2021'in
ilk ceyregine gore %20 artisla
214,4 milyon oldu. 2019'un ilk
ceyreginde gelirler 216,4 milyon
avro olarak kaydedilmisti.

Tod’s markas, 104,6 milyon
avroluk (cari doviz kurlarinda
+%36) satisla ozellikle iyi bir
performans sergiledi. Roger Vi-
vier de, Mart ayinda Cin'deki
satis egilimindeki yavaslamaya
ragmen iyi bir performans gos-
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p GEOX OPENS 2022 WITH
+24.3%

The Group closed the 1st quar-
ter of 2022 with +24.3% in sales
(in 2021 they had grown by
13.8%) and revenues of 184.4
million euro [(148.35 million
euro in the first 3 months last
year).

The quarterly report reads -
“The results for the first quarter
of 2022, albeit in an extreme-

kl_sa haberler
§|rketler
tilkeler

terdi (52 milyon avro, +%S§).
Hogan ve Fay markalarinin
gelirleri de sirasiyla +%16 ve
+9%20 oraninda artts.

Tiim diriin kategorileri igin iff
haneli biiyiime goriiliirken, deri
urtnleri +%63 ile lider durum-
da. Rapora gore cografi olarak,
Amerikan  pazarimin  perfor-
mansina ek olarak, fz‘alya'mn
(+%17) ve Avrupanin (+%29)
biiyiimesinin yani sira, "yerel
miisterilerin saglam satin alim-
lart ve Avrupa ici geri doniisii
sayesinde Amerikan turizmi de

ly challenging context, show a
significant improvement com- :

pared to last year, with double-
digit growth in revenues across

all distribution channels ”.

"The wholesale channel is per-
forming well too and we have
seen a sharp increase in orders
for the 2022-23 fall/winter col-
lection, which got back to 2019
levels. Moreover, the main fi-
nancial indicators are under

control, with good improvement
in both the financial position :
and working capital compared

to the end of the previous year ".
The net financial position pre-
sents a loss of 58 million euro,
an improvement compared to
the loss of 109.8 million euro
at the end of March 2021. Work-
ing capital — which fell to 104
million euros from 183 million
in March last year, with an inci-

dence on revenues of 16.1% - is !

also strongly improving.

For the current year, Geox man-
agement has confirmed the
forecast of revenues above 700
million euro.

0% oniine alinmal”. (in, pozi-
tif bir isarete sahip olsa da (68.5
milyon avro ile +%9) ‘Mart
ayimin ikinci yarisinda, yeni
Covid vakalarina yanit olarak
alinan sert onlemler dolayisiyla
satin alimlarda ciddi bir yavas-
lama yasadr.” 2022'deki olumlu
baslangica ragmen, magazala-
rin %30u hala kapal ve dagi-
tim merkezi Sanghayda bulun-
dugundan cevrimici dagitimda
da aksama var.

» Geox, 2022yi +%24,3

ile act1

Grup, 2022'nin ilk ceyregini
+%24,3 satis (2021de %13,8

! p VF CORP CLOSES THE YEAR

WITH +28%

The US giant, owner of the Vans,
The North Face, Timberland,
and Dickies brands, recorded
revenues of 11.8 billion dollars
(about 11 billion euro] for the
fiscal year that ended on 2nd
April, 2022, achieving +28%
compared to 2021. Gross mar-
gin reached 54.5%, up by 180
basis points, thanks, above all,
to a higher percentage of full-
price sales that quite compen-

sated transport costs — an offi-
cial note reads.

The first quarter’s performance
was driven by the EMEA (+15%)
and North America (+12%) mar-
kets, which at least partially bal-
anced the decline in the Apac
area (-11%).

The North Face brand, which
sustained the trend with a jump
forward of 24% and revenues of
770 million dollars, is the first
in the ranking of the best sell-
ers in the first three-month of

bityiimiistii) ve 184,4 milyon
avro (gecen yilin ilk 3 ayin-
da 148,35 milyon avro) gelirle
kapattr. Us ayhk rapor sunlar:
soyliyor: "2022nin ilk ceyregine
iliskin sonuglar, son derece zorlu
bir baglamda da olsa, tiim dagi-
tim kanallarinda gelirlerde cift
haneli biiyiime ile gecen yila ki~
yasla 6nemli bir gelisme oldugu-
nu gosteriyor”.

"loptan satis kanali da iyi per-
farmansa isaret ediyor, ayrica
2022-23 sonbahar/kis koleksi-
yonu siparislerinde keskin bir
artis gordiik, bu da 2019 sevi-
yelerine geri dondiigiimiiz anla-
mana geliyor. Ayrica, ana finan-

sal gostergeler kontrol altinda ve
hem mali durum hem de islet-
me sermayesinde bir onceki yi-
lin sonuna gore bir iyilesme soz
konusu. "

Net mali durum, Mart 2021 so-
nundaki 109,8 milyon avroluk
kayba kiyasla bir iyilesme an-
lamina gelen 58 milyon avro-
luk bir kayip ortaya koydu. Ge-
cen yil Mart ayinda gelirlerde
%16,1Tik bir insidans ile 183
milyon avrodan 104 milyon
avroya diisen isletme sermaye-
si de giiclii bir sekilde iyilesiyor.
Geox yonetimi mevcut yil icin,
700 milyon avronun iizerinde
gelir tahminini onaylads.
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2022, while Timberland grew
by 9% to 435 million dollars.
Dickies recorded revenue for
197 million dollars (+7%), while
the trend of Vans, that totaled
991 million dollars, remain

ns unchanged.

A different situation for the
trend of the year that sees Vans
regain the first place among the
group brands (+20%) for a total
of 4.16 billion dollars. Timber-
land follows, also up 20% in 12
months, but with revenues of
1.82 billion dollars. The North
Face closes the year at +33%

D Vf Corp yilr +28% ile
kapatt

Vans, The North Face, Timber-
land wve Dickies markalarinin
sahibi olan ABD devi, 2 Ni-
san 2022'de sona eren mali yil-
da 11,8 milyar dolar (yaklasik
11 milyar avro) gelir kaydede-
rek 2021 e kryasla +%28 e ulast.
Resmi bir rapora gore, her sey-
den once, nakliye maliyetlerini
miimkiin oldugunca ftelafi eden
daha yiiksek tam fiyat satis yiiz-
desi sayesinde, briit kar marj
180 baz puan artarak %54.5'
ulagstr.

1k ceyrekteki performansin ar-
kasinda, Apac bolgesindeki dii-

and 3.26 billion dollars, while
Dickies stops at +19%, achiev-
ing 837 million dollars.

"l am pleased with the progress
we have made - said Steve Ren-
dle, president and CEO of VF
Corp - and to have kept the com-
mitments made at the begin-
ning of fiscal year 2022, achiev-
ing large-scale growth across
our entire brands’ family. One
part of our segment has re-
mained below its potential, we
are aware of the issues but we
have the right people and we
know that we will do better”.

stisti (-11%) en azindan kismen
dengeleyen EMEA (+%15) ve
Kuzey Amerika (+9%12) pazar-
lart var.

%24 Tiik bir sigrama ve 770 mil-
yon dolar ciro ile trendini siir-
diren North Face markas:,
2022'nin ilk ii¢ aymnda en ok
satanlar siralamasinda ilk sira-
da yer alirken, Timberland %9
biiyiiyerek 435 milyon dolara
ulastr. Dickies 197 milyon dolar
(+%7) gelir elde ederken, Vansin
991 milyon dolarlik trendi de-
Sismed.

Yillik egilimde Vansin, grup
markalart arasinda toplam 4,16
milyar dolar ile (+%20) birinci-

p DONDUP — TURNOVER

OF 58 MILLION EURO

The brand has just closed the
fiscal year, last April, with a con-
solidated balance sheet of 5.5

million euro, achieving double
digit growth (+16%) compared
to the previous year and the

ligi yeniden kazanmast degisi-
me isaret ediyor. Onu, 12 ayda
%20 artis ve 1,82 milyar dolar
gelirle, Timberland takip edi-
yor. The North Face yilr +9%33
ve 3,26 milyar dolar ile kapa-
tirken, Dickies +%19 ile 837
milyon dolar ile kapatt.

VE Corpun baskan: ve CE-
O'su Steve Rendle soyle konug-
tu: "Kaydettigimiz ilerlemeden
ve tim marka ailemizde bii-
ik Glgekli bir biiyiime saglaya-
rak 2022 mali yilimin basinda
verilen taahbiitleri yerine getir-
mis olmaktan memnunum. Seg-
mentimizin bir kismi potansi-
yelinin altinda kalds, sorunla-

best result of the last decade.
Exports, accounting for 35% of
the company's total turnover -
which grew by 5% compared to
2019 — also contributed to this
more than positive trend.

"The economic outcome — said
Matteo Anchisi, CEO of the com-
pany - is the result of a strat-
egy that started from afar but
was embraced and supported
after joining the Fine Sun hold-
ing company. | donotseeitasa
goal but as another step in Don-
dup’s growth path. Satisfaction
is also given by digital chan-
nels’ performance, which have
tripled volumes since 2019,
reaching 7% of revenues with-
out slowing down even after
physical reopening. This has led
us to develop the awareness of
being ready for a full insourcing
that will see the light in the com-
ing months ".

‘| am really satisfied with the
work that myself and Matteo
Anchisi have managed to do on
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this brand - said Mauro Grange,
CEO holding Fine Sun. Together
with the management we will
consolidate our presence and
international development, with
particular attention to Germany,
and to crucial markets, such as
France and North America. | am

kisa haberler
girketler
tlkeler

rin farkindayiz ama dogru in-
sanlara sahibiz ve daha iyisini
yapacagimizi biliyoruz’”.

» Dondup — 58 milyon avro
Cciro

Marka, gecen Nisan ayinda
mali yilt 57,5 milyon avroluk
konsolide bilangosu ile bir dnce-
ki yila gore cift haneli biiyiime
(+%16) ve son on yilin en iyi so-
nucunu elde ederek kapattr.
2019 yihma gore %5 biiyii-
yen sirketin toplam cirosunun
%35 ini olusturan ihracat da bu

also happy with the excellence !
i ) HAVAIANAS INTERNATIONAL

synergy within the Fine Sun

holding company regarding the !
digital transformation. Dondup, |
together with Epi, is developing |
customer-cen- |
tric platform to be talked about |

a customized,

shortly "

olumludan dote gidisata katkida
bulundu.

Sirketin CEO'su Matteo Anc-
hisi séyle konustu: "Bu ekonomik
sonug, oldukca geriden baslayan
ancak Fine Sun holding sirketi-
ne katildiktan sonra benimse-
nen wve desteklenen bir strateji-
nin sonucu. Bunu bir hedef ola-
rak degil, Dondupin biiyiime
yolunda dogal bir adim olarak
goriiyorum. 2019dan bu yana
hacimlerini tice katlayan ve fi-
ziksel olarak yeniden agildiktan
sonra bile hiz kesmeden %7 Tik
gelirlere ulasan dijital kanalla-
rin performanst da memnuni-
yet verici. Bu sayede, oniimiz-

DRIVES THE GROUP’S GROWTH
In the first quarter of the cur-
rent year, Alpargatas, which
owns the Havaianas brand, re-
corded net sales of 927.2 mil-
lion reais (approximately 180
million euro), up 9% compared

' to the previous year. The con-

tribution of Havaianas Interna-
tional was decisive for the quar-

' ter’s growth; in fact, it recorded

a turnover of 342 million reais

i (+17%). The positive trend of
i Havaianas is also due to the in-

vestments made in retail, which
today, outside Brazil, counts
353 flagship stores, 114 more
than a year ago. The brand's
overall sales reached 56 million
pairs in the quarter - exports
reached 8.9 million pairs, with
an increase of 11% compared
to the first quarter of 2021. The
most significant growth is reg-
istered in the Chinese market,
where the increase compared
to last year was 40%. Europe re-
corded a good performance as
well, where growth was 20%.

deki aylarda aydinhga kavusa-
cak olan i¢ kaynak kullanimina
hazir olma bilincini gelistirdik.”
Fine Sunin CEOsu Ma-
uro Grange ise sunlart soyledi:
“Matteo Anchisi ile birlikte bu
markada yapmay: basardigi-
miz islerden gercekten memnu-
num. Yonetimle birlikte, Fransa
ve Kuzey Amerika gibi 6nemli
pazarlara ve Almanya’ya ozel
bir onem gostermek suretiyle
varhigimize ve uluslararasi ge-
lisimimizi pekistirecegiz. Fine
Sun holding sirketi icindeki di-
Jital doniisiimle ilgili miikemmel
sinerjiden de memnunum. Don-

dup, Epiile birlikte, kisa bir siire

sonra hakkinda konusacagimiz
ozellestirilmis, miisteri odakl
bir platform gelistiriyor. "

» Havaianas International,
grubun biiyiimesini
saglyor

Hawvaianas markasimin  sahibi
A[pargams, bu yiln ilk ceyregin-
de bir onceki yila gire %9 artisla
927,2 milyon real (yaklasik 180
milyon avro) net satis kaydet-
ti. Havaianas Internationalin
katkisi, bu ceyrekte yasanan bii-
yiime igin belirleyici oldu; mar-
ka 342 milyon real (+%17) ciro
kaydetti. Bugiin Brezilya disin-
da bir sene oncesinden 114 adet



p GROWTH IN US IN MANGO
PLANS

After the recent opening of a
store in the very central Fifth
Avenue, New York, the Spanish
group has started a new expan-
sion plan in the US, which in-
volves an investment of around
100 million euro. The goal is to
open thirty new stores by 2024
that will join the ten already ex-
isting in the country. The invest-
ment, though, covers e-com-
merce, as well from which the
group expects 0% of the total
business on this market.
Operating in the United States
since 2006, Mango has
strengthened its presence
in this market starting from
2017; last year it inaugurated
four new stores. Furthermore,
in 2019, the Group signed an
agreement with Macy's for on-
line sales. The first step of the
investments aims to strength-
en the presence in New York,
where the brand already counts
five stores; then it will go in the
south of the country — Florida,
in particular — where it plans to
open four to five stores within
the next year.

The third step will be a major
expansion on the West Coast,
with a series of new openings,
including — among others — At-
lanta, Las Vegas, and Los An-
geles. Mango closed 2021 with

a turnover of over 2.23 billion
euro, 21.3% more than 1.84 bil-
lioneuroin 2020, and a net prof-
it of 67 million euro (21 million
in2019].

fazla olmak iizere 353 amiral New York'taki Fifth Avenue'de

gemi magazasi bulunan Hava-
ianasdaki bu olumlu egilimin
arkasinda perakendeye yapilan
yatirimlar da once cikaypr. Mar-
kamin toplam satislars bu ceyrek-
te 56 milyon cifte ulastr - ihra-
cat ise 2021'in ilk ceyregine gore
%11 artisla 8.9 milyon cifte ulas-
t1. En onemli biiyiime, gegen yila
gore %40 artisin oldugu Cin pa-
zarinda kaydedildi. Avrupa da
%20 biiyiime ile iyi bir perfor-
mans kaydetti.

» ABD'de Mango
planlarinda biiyiime
I'spanyol grup yakin zamanda

bir magazanin agilmasinin ar-
dindan, ABD'de yaklasik 100
milyon avroluk bir yatirims ige-
ren yeni bir genisleme planina
start verdi. Hedef, 2024 yil-
na kadar iilkede mevcut olan on
magazaya katilacak otuz yeni
magaza agmak. Yatirim ayri-
ca, grubun bu pazardaki toplam
is hacminin %70ini bekledigi
e~ticareti de kapstyor.
Amerika Birlesik Devletlerin-
de 2006 yilindan bu yana faa-
liyet gosteren Mango, 2017 yi-
- hindan itibaren bu pazardaki
varhgin: giiclendirmis; gecen y1l
dort yeni magaza agmistr. Grup

ayrica 2019 yilmda, Macy's ile
online satis i¢in bir anlasma da
imzaladi. Yatirimlarin ilk adi-
mi, markanmin halihazirda bes
magazaya sahip oldugu New
York'taki varhgini giiclendir-
meyi amaglyor. Ardindan iil-
kenin giineyine, ozellikle Flo-
ridaya giderek, gelecek yil icin-
de dort ila bes magaza acmay:
planiyyor.

Upuncu adim ise, Atlanta, Las
Vegas ve Los Angeles dahil ol-
mak tizere bir dizi yeni agilisla
West Coast'ta biiyik bir genis-
lemeyi icerecek. Mango 2021
2020'deki 1,84 milyar avronun
%21.3 iizerinde, 2,23 milyar
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p INDITEX FOCUSES ON
RECYCLED FIBER -

A 100-MILLION-EURO WORTH,
THREE-YEAR CONTRACT

The fast fashion giant has
signed a three-year agreement
with Infinited Fiber Company
for the purchase of recycled
textile fiber, for a value of 100
million euro. The contract pro-
vides for the purchase, during
three years, of 30% of Infinna's
annual production volume. The
Zara brand, owned by the Group,
has already launched a capsule

kl_sa haberler
§|rketler
tilkeler

avro dolayinda bir ciro ve 67
milyon avro (2019'da 21 mil-
yon) net kirla kapattr.

» Inditex, geri
doniistiiriilmiis elyafa
odaklaniyor - 100 milyon
avro degerinde, iic yillik bir
sozlesme

Haizlv moda devi, geri diniis-
tiiriilmis  tekstil elyafi alimi
icin Infinited Fiber Company

ile 100 milyon avro degerinde

collection that uses this inno-
vative material produced 100%
from clothing scraps.

“The first Infinited Fiber plant,
which has a large industrial ca-
pacity, will go into operation in
2024, the date from which In-
ditex will start purchasing In-
finna,” the Spanish company
explained in a note. The project
is part of Inditex's Sustainabil-
ity Innovation Hub program, a
division that works with start-
ups, academic institutions, and
technology centers. The goal of

i yilhk bir anlasma imzala-
dr. Sozlesme, Infinna'nin yillik
dretim hacminin %30 unun iig
yil boyunca satin alinmast an-
lamina geliyor. Grubun sahi-
bi oldugu Zara markasi, %100
giyim  artiklarindan diretilen
bu yenilikci malzemeyi kulla-
nan bir kapsiil koleksiyonu sim-
diden piyasaya siirdii.

Ispanyol sirket yayimladig ra-
porda sunlar ifade etti: "Biiyiik
bir endiistriyel kapasiteye sa-
hip olan ilk Infinited Fiber te-
sisi, Inditex'in Infinna'yr satin
almaya baslayacag: tarib olan
2024'te faaliyete gececek.” Pro-

=

The Infinited
Fiber Company®

this platform is to develop new
materials, technologies and pro-
cesses that reduce the fashion
ecological footprint impact. "We
firmly believe - said Javier Losa-
da, Inditex Chief Sustainability
Officer - that innovation is the
future that looks to sustainabil-
ity, and therefore to the circular
industry as well, which is why
we are actively working to find
solutions and seeking new part-
nerships, processes and mate-

Je, Inditex'in yeni kurulan sir-
ketler, akademik kurumlar ve
teknoloji merkezleri ile calisan
boliimii  olan  Strdiiriilebilir-
lik Yenilik Merkezi programi~
min bir parcast. Bu platformun
amaci, modanin ekolojik ayak
izinin etkisini azaltan yeni
malzemeler, teknolojiler ve sii-
regler gelistirmek. Inditex Siir-
diiriilebilirlik Baskani Javier
Losada, “fnowzsyonun yhzini
siirdiiriilebilirlige ve dolayisty-
la déngiisel endiistriye donmiis
gelecekte  yattigina  yiirekten
inantyor ve bu yiizden ¢oziim-
ler, yeni ortakliklar, siirecler ve

rials to obtain fabric-to-fabric re-
cycling ".

Infinited Fiber, a start-up that
already collaborates with H&M
(already a supporter of the
company since 2019), Bestsell-
er, and Adidas, has developed
the expertise to transform ma-
terials rich in cellulose and cot-
ton, into a new fiber called Infin-
na that has affinity with cotton
and can be recycled again along
with other textile waste.

kumagstan kumasa geri donii-
stim elde etmek i¢in malzemeler
bulmak icin aktif olarak cabali-
yoruz” seklinde konustu.
Halihazirda HSM (2019 dan
beri sirketin destekgisi), Best-
seller ve Adidas ile isbirligi ya-
pan bir start-up olan Infinited
Fiber, seliiloz ve pamuk agisin-
dan zengin malzemeleri, pa-
muga benzeyen ve diger tekstil
atiklarla birlikte yeniden geri
doniistiiriilebilen Infinna adh
yeni bir elyafa diniistiiren bir
uzmanlhga sahip.
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